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of the pledges hard to assess. The coordinating bodies
tor the pledge-making companies have published annual
reports (19) showing levels of compliance above 96%,
indicating a remarkable level of restriction of children’s
exposure to the marketing of unhealthy toods or, possibly,
that the criteria being used are not appropriate for meas-
uring exposure and impact.

Emam Galbrbraith S. Obesity reviews 2013;14:960-74
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reduction in children’s exposure to the most unhealthy
products is possible but only occurring in certain circum-
stances. The non-industry-sponsored reports show only
low levels of improvement over the period, although there
is stronger evidence for an improvement in the UK and
South Korea. In contrast, there is very strong evidence of
improvement reported in industry-sponsored reports in

many countries.
M- oL 1 _ L et o —w _fLal . e A

Emam Galbrbraith S. Obesity reviews 2013;14:960-74
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and post-regulatory information. The implication of this 1s

that the pledges have had only a small or no impact in these
countries, as children’s exposure levels are not signihicantly

below the levels found elsewhere. Again, the exception to
this statement is found in the reports from industry-

sponsored bodies, which indicate a very high level of com-

pliance in recent years.

Emam Galbrbraith S. Obesity reviews 2013;14:960-74



N°YTR IPTIW MIRYIN

71N 'S 7V NX7120 NNUA[NQY NIYTA XXM I9'Y b
nlvMa P
ARAlTARTANIITAN 2

NMXY N'X7120 NANN [NAY NI'FTNA 'YW RYMI X7 D
A"nX >
N'7700IX >

nmp »

Emam Galbrbraith S. Obesity reviews 2013;14:960-74



( 2008 P °D ¥ 7°X710) 7710792

100% decline in HFSS ads impact on children
during children’s tv, 2005-2009.

37% decline in HESS ads impacts on children
during all TV, 2005-2009.

Ofcom, 2010



(2010 217 99 2V 7°X20) AROP 0107

After mplementation of a South Korean
regulation on advertising fo children in January
2010, all indicators decreased for EDNP food
oroducts during all hours. GRPs for EDNP tfoods
fell 57% across all hours, and 82% in restricted
hours (5:00 p.m.-7:00 p.m.)

Kim S. Health Promot Int 2013:28:17-25
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There was no change in the rate of
unhealthy food advertising since 2011,
suggesting minimal impact of the current
food industry initiatives on reducing
children’s exposure to unhealthy food
advertising

Watson WI. Journal of public health 2017;39:787-792
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On all stations, children’s total average
exposure to food/beverage advertising
increased by 16.8% in Toronto and 6.4% in
Vancouver between 2006 and 2009.

The current self regulatory system is failing to
protect children from food marketing high in
fat, sugar and sodium on felevision.
Government regulation needs to be considered

Potvin Kent M. International journal of obesity 2014;38:558-562
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Considerable variation Iin
content of the companies’

EU pledge

e actual
commitments.

In order for voluntary self regulation
scheme such as the EU pledge to be ©

credible alternative to pub
marketing behavior, more

IC regulation of

ransparency

and stringency are needed.

Jenson JD. European journal of clinical nutrition 2015;69:896-901
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No significant improvement in the overall
nutritional quality of foods marketed to
children has been achieved since industry
self regulation was adopted.

The lack of success achieved by self
regulation indicates that other policy actions
are needed to effectively reduce children’s
exposure 1o obesogenic food advertising

Kunkel DL. Am J Prev Med 2015;49:181-187
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