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[s sugar the new
tobacco?
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JAMA Internal Medicine | Special Communication

Sugar Industry and Coronary Heart Disease Research
A Historical Analysis of Internal Industry Documents

Cristin E. Kearns, DDS, MBA; Laura A. Schmidt, PhD, MSW, MPH; Stanton A. Glantz, PhD



WHO FRAMEWORK
CONVENTION ON
TOBACCO CONIROL

3. Insettng and mplementing their public health policies with respect to tobaceo control,
Parties shall act to protect these policies from commercial and other vested interests of the
fobacco tndustry 1n accordance with nattonal law
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Article 13
Tobacco advertising, promotion and sponsorship

1. Parties recognize that a comprehensive ban on advertising, promotion and sponsorship
would reduce the consumption of tobacco products.

http://www.who.int/fctc/guidelines/article fdp.13
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WHO Regional Office for EuropeTackling food marketing to children in a digital world: trans-disciplinary perspectives.
Children’s rights, evidence of impact, methodological challenges, regulatory options and policy implications for the WHO

European Region (2016)
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MPOWER

M — Monitor tobacco use and prevention policies
P — Protect people from tobacco smoke

O — Offer help to quit tobacco use

W — Warn about the dangers of tobacco

E— Enforce bans on tobacco advertising,
promotion and sponsorship

R — Raise taxes on tobacco
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