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Population and sample size - absolute numbers

(tl;r:::;s::s) Sample Questionnaires
0" 19N D0'2'wn DTN 0IIYRY
Grand Total n"a0 280.1 2717 1603
France noay 43.6 485 279
Germany n"ania 12.5 238 156
Europe Italy n'y0'x 57 198 108
noN'R Russia n'onn 15.1 126 73
U. Kingdom nTnixnn ndmnn 25.1 288 173
Rest of Europe non v 46.3 314 196
N. America Canada nmp 7.8 124 71
NN 19X USA a"n X 114.0 776 449
fp’:';‘fgfi Brazil #ma 6.3 68 48
Sgiiﬂ;{a Australia a''1mvoix 3.6 100 50
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Population and sample size — percentage

Tourists Sample Questionnaires
(thousands)
on'n 'aYN D'2A'wn DTN D2I7NY
Grand Total n"20 100% 100% 100%
France noy 16% 18% 17%
Germany nanla 4% 9% 10%
Europe Italy n'70'x 2% 7% 7%
DLIRE Russia n'on 5% 5% 5%
U. Kingdom nTnixna nd'mna 9% 11% 11%
Rest of Europe nosn v 17% 12% 12%
N. America Canada nmj 3% 5% 4%
AP'INN 19X USA a"nx 41% 29% 28%
fl_,'ig‘:gfi Brazil ma 1% 4% 3%
Oceania Australia n"nvoix 2% 3% 3%

NIN'PIN
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N"0I72INA1 1P0 DNYNN NIA2aNN

Population and sample size

(tl:-:::;sr::s) Sample Questionnaires
o' an DATN D'A'WN DI7NY
N % N % N %
Grand Total 2"no 280.1 | 100% | 2717 | 100% | 1603 | 100%
France noax 43.6 16% 485 18% | 279 17%
Germany a"na 125 4% 238 9% 156 10%
Italy n"'ro'x 5.7 2% 198 7% 108 7%
Europe non'x | Russia n'onn 15.1 | 5% 126 | 5% 73 5%

U. Kingdom n3'mna 251 | 9% | 288 | 11% | 173 | 11%
NTNIRNN

Rest of Europe nosn~ v 46.3 | 17% 314 12% | 196 12%

. Canada nj 78 | 3% | 124 | 5% | 71 | 4%
N. America

AEMRPOY | o a 114.0 | 41% | 776 | 29% | 449 | 28%
S AMeNca | g osil hiraa 63 | 2% | 68 | 3% | 48 | 3%
nP"INKXR DINT

Oceania Australia ntoox 36 | 1% | 100 | 4% | 50 | 3%
N"IN'7IX
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.[70% D'D19N DIPNR LIV WA INNI K7W DIN7N NI NN DAXN DII78WN DR

197AIRAN TR 12N DI7NY
Afghanistan 4
China 7
Hong Kong 1
India 5
. Japan 1
Asia Korea 10
Philippines 3
Singapore 1
Thailand 4
United Arab Emirates 5
N. America Domlnlcan.Republlc 1
Mexico 6
Oceania Marshall Islands 1
New Zealand 1
Algeria 1
Other Morocco 1
South Africa 2
Argentina 11
S. America Colombia 5
Peru 1
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nnN'aTn NIVL
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Confidence-Interval Width =
2x Margin of Error

-2%

pa

<
Margin of error

i 79%

N1 & N
7 N rd

1 +2%
1
: Margin of error

Observed score

< >
Confidence Interval
79% — 2% =77% 79% + 2% = 81%
Lower bound Upper bound

NN/g
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%-1 NXNNNI DATAN 7712 '97 NINIZ2 NYHINNOPNN NRATH NIYD NIHD

% 1 RXNNN DATAN 7TIA
v'ainy '92)

(n1va 30 40 50 60 70 80 90 100
1% 3.6% 3.1% 2.8% 2.5% 2.3% 2.2% 2.1% 2.0%
2% 5.0% 4.3% 3.9% 3.5% 3.3% 3.1% 2.9% 2.7%
3% 6.1% 5.3% 4.7% 4.3% 4.0% 3.7% 3.5% 3.3%
4% 7.0% 6.1% 5.4% 5.0% 4.6% 4.3% 4.0% 3.8%
5% 7.8% 6.8% 6.0% 5.5% 5.1% 4.8% 4.5% 4.3%
10% 10.7% 9.3% 8.3% 7.6% 7.0% 6.6% 6.2% 5.9%
15% 12.8% 11.1% 9.9% 9.0% 8.4% 7.8% 7.4% 7.0%
20% 14.3% 12.4% 11.1% 10.1% 9.4% 8.8% 8.3% 7.8%
25% 15.5% 13.4% 12.0% 11.0% 10.1% 9.5% 8.9% 8.5%
30% 16.4% 14.2% 12.7% 11.6% 10.7% 10.0% 9.5% 9.0%
35% 17.1% 14.8% 13.2% 12.1% 11.2% 10.5% 9.9% 9.3%
40% 17.5% 15.2% 13.6% 12.4% 11.5% 10.7% 10.1% 9.6%
45% 17.8% 15.4% 13.8% 12.6% 11.7% 10.9% 10.3% 9.8%
50% 17.9% 15.5% 13.9% 12.7% 11.7% 11.0% 10.3% 9.8%
55% 17.8% 15.4% 13.8% 12.6% 11.7% 10.9% 10.3% 9.8%
60% 17.5% 15.2% 13.6% 12.4% 11.5% 10.7% 10.1% 9.6%
65% 17.1% 14.8% 13.2% 12.1% 11.2% 10.5% 9.9% 9.3%
70% 16.4% 14.2% 12.7% 11.6% 10.7% 10.0% 9.5% 9.0%
75% 15.5% 13.4% 12.0% 11.0% 10.1% 9.5% 8.9% 8.5%
80% 14.3% 12.4% 11.1% 10.1% 9.4% 8.8% 8.3% 7.8%
85% 12.8% 11.1% 9.9% 9.0% 8.4% 7.8% 7.4% 7.0%
90% 10.7% 9.3% 8.3% 7.6% 7.0% 6.6% 6.2% 5.9%
95% 7.8% 6.8% 6.0% 5.5% 5.1% 4.8% 4.5% 4.3%

100% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

N1n TNV NN qwnn
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NN1 TINNRI DATAN 7712 '9% NN NYHYRN'OPNRN ANATH NIYL NHD
% 1 RXNNN DATAN 2TIA
v'ainw 'aa)
(NI 200 300 400 500 1000 1500 2000 2500
0.4
1% 1.4% 1.1% 1.0% 0.9% 0.6% 0.5% 0.4% %
0.5
2% 1.9% 1.6% 1.4% 1.2% 0.9% 0.7% 0.6% %
0.7
3% 2.4% 1.9% 1.7% 1.5% 1.1% 0.9% 0.7% %
4% 2.7% 2.2% 1.9% 1.7% 1.2% 1.0% 0.9% 0.8%
5% 3.0% 2.5% 2.1% 1.9% 1.4% 1.1% 1.0% 0.9%
10% 4.2% 3.4% 2.9% 2.6% 1.9% 1.5% 1.3% 1.2%
15% 4.9% 4.0% 3.5% 3.1% 2.2% 1.8% 1.6% 1.4%
20% 5.5% 4.5% 3.9% 3.5% 2.5% 2.0% 1.8% 1.6%
25% 6.0% 4.9% 4.2% 3.8% 2.7% 2.2% 1.9% 1.7%
30% 6.4% 5.2% 4.5% 4.0% 2.8% 2.3% 2.0% 1.8%
35% 6.6% 5.4% 4.7% 4.2% 3.0% 2.4% 2.1% 1.9%
40% 6.8% 5.5% 4.8% 4.3% 3.0% 2.5% 2.1% 1.9%
45% 6.9% 5.6% 4.9% 4.4% 3.1% 2.5% 2.2% 2.0%
50% 6.9% 5.7% 4.9% 4.4% 3.1% 2.5% 2.2% 2.0%
55% 6.9% 5.6% 4.9% 4.4% 3.1% 2.5% 2.2% 2.0%
60% 6.8% 5.5% 4.8% 4.3% 3.0% 2.5% 2.1% 1.9%
65% 6.6% 5.4% 4.7% 4.2% 3.0% 2.4% 2.1% 1.9%
70% 6.4% 5.2% 4.5% 4.0% 2.8% 2.3% 2.0% 1.8%
75% 6.0% 4.9% 4.2% 3.8% 2.7% 2.2% 1.9% 1.7%
80% 5.5% 4.5% 3.9% 3.5% 2.5% 2.0% 1.8% 1.6%
85% 4.9% 4.0% 3.5% 3.1% 2.2% 1.8% 1.6% 1.4%
90% 4.2% 3.4% 2.9% 2.6% 1.9% 1.5% 1.3% 1.2%
95% 3.0% 2.5% 2.1% 1.9% 1.4% 1.1% 1.0% 0.9%
100% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
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Table 2.1.1: tourists by country of residence and first/return visit

Group Size nx1Apn 7712

Tourists Groups Avarge
(thousands) (Thousands) Total g
" 1 2 3+ uxIinn
DN AN nixIp 'avx n'10
% % % %
Total Grand 2"no 280.1 168.3 100% | 50% | 40% | 10% 1.7
France noax 43.6 25.3 100% | 47% | 41% | 12% 1.7
Germany nana 12.5 8.2 100% | 60% | 31% | 8% 15
Italy n'70'x 5.7 3.1 100% | 37% | 50% | 13% 1.8
Europe Russia non 15.1 8.9 100% | 48% | 37% | 15% | 1.7
NN U. Kingdom
) 9 25.1 15.0 100% | 54% | 33% | 13% 1.7
NTNIXNN Nd'TANn
RES B EUEpe 46.3 29.3 100% | 53% | 39% | 8% | 1.6
NOIN'X INY
. Canada nmijp 7.8 4.7 100% | 46% | 50% | 5% 1.7
N. America
N'INK [I9X USA a"nx 114.0 67.6 100% | 49% | 42% | 9% 1.7
S.America | g o il yira 6.3 4.4 100% | 63% | 33% | 4% | 1.4
DP"INKR DNT
Cetee Australia n"700Ix 3.6 1.9 100% | 33% | 56% | 11% | 1.9

NIN'PIN
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Group size & Table 2.1.2: tourists by characteristics
Group Size nX1Apn 771
Tourists Groups Total Avarge
(thousands) | (Thousands) " 1 2 3+ g
2"no uxInn
D' AN nINIp 'a”N
% % % %
| FIT 'xnxy yon 242.6 143.9 100% | 30% | 47% | 24% 1.7
Trave -
Organization | Organized Tour 37.5 24.4 100% | 34% | 57% | 9% | 15
|AIRN 710
Y02 1N
Total n"o0 280.1 168.3 100% | 30% | 48% | 22% 1.7
Christian xn 76.1 51.7 100% | 41% | 48% | 11% 1.5
Jewish e 125.5 71.5 100% | 27% | 45% | 28% 1.8
Agnostic/Atheist 10.0 7.9 100% | 59% | 38% | 3% 1.3
Religion nT | Other nx 13.4 9.1 100% | 43% | 44% | 13% | 1.5
S quesitien 55.1 28.2 100% | 14% | 58% | 27% | 2.0
NIRY AT
Total n">0 280.1 168.3 100% | 30% | 48% | 22% 1.7
Business nrpoy 27.5 23.3 100% | 71% | 26% | 3% 1.2
Holiday won 38.0 19.3 100% | 19% | 45% | 36% 2.0
izl glioue 32.9 19.6 100% | 30% | 48% | 22% | 1.7
pilgrimage nix
Primary T_ourmg&
Purpose non sightseeing 'n 46.0 26.0 100% | 18% | 69% | 12% 1.8
Apan '"_"’_' :
Visit friends and
relatives g 119.6 70.1 100% | 28% | 47% | 25% 1.7
D'T"T'l D"ANP
Other anx 16.1 10.1 100% | 36% | 42% | 22% 1.6
Total n">0 280.1 168.3 100% | 30% | 48% | 22% 1.7
A B TEETRES 75.4 47.7 100% | 37% | 39% | 24% | 1.6
n'any /nMan
Hostel nmoox 5.8 34 100% | 38% | 33% | 30% 1.7
Hotel, holiday
village 193/1'"m 137.9 85.5 100% | 31% | 54% | 15% 1.6
Main won
Accommodation | Rented
[10DX 210 apartment T 41.8 20.9 100% | 17% | 44% | 39% 2.0
DY
if;cggd WEDR 16.1 8.4 100% | 15% | 60% | 25% | 1.9
Other Anx 3.1 2.4 100% | 60% | 32% | 8% 1.3
Total n">0 280.1 168.3 100% | 30% | 48% | 22% 1.7
:";ii"'s't i 72.0 44.7 100% | 31% | 53% | 16% | 1.6
First/Return visit o \
R ot DR 5031 123.6 100% | 30% | 47% | 24% | 1.7
I i ATIn
Total a">0 280.1 168.3 100% | 30% | 48% | 22% 1.7
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Table 2.1.3: tourists by country of residence and religion
Sample Tourists Religion %
DA (Thousands) | christian | Jewish | Agnostic | Other skp
pa'wn 01N N nxn e | JAtheist | ann | Auestion
NIRW AT
Grand Total 2"no 2717 280.1 27% | 45% 4% 5% 20%
France nony 485 43.6 9% 69% 4% 4% 14%
Germany n'anaa 238 12.5 30% 18% 16% 11% 26%
ltaly ni70ix 198 5.7 16% 24% 2% 0% 58%
Eg:ﬁge Russia n'onn 126 15.1 58% 10% 6% 4% 21%
U. Kingdom 288 25.1 11% | 68% 4% 6% 12%
NTNINND Nd'Mnn
Rest of Europe 314 46.3 27% | 25% 5% 5% 38%
N9N'X IRY
. Canada nTj 124 7.8 16% 69% 6% 2% 7%
N. America
APMKI9Y | USA a"nx 776 114.0 33% | 46% 1% 5% 15%
S.America | 5ol i 68 6.3 82% | 14% 1% 0% 3%
nNZ'"IMX DNT
Oceania Australia n100IX 100 3.6 4% 65% 0% 7% 24%
NIN'PIR
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Table 2.1.4: tourists by characteristics and religion
Religion nT
Sample Tourists skip
DT | (Thousands) | christian | Jewish Agnostic Other | question
Da'wn (01U AN nxn T /Atheist NN AT
n7NY
FIT '‘xnxy yon 2361 242.6 20% 49% 4% 5% 22%
) Organized Tour
Organization 9 356 37.5 74% 18% 1% 4% 3%
|AIxn 71ro
nYy'olan X
Total n™o 2717 280.1 27% 45% 4% 5% 20%
Business npoy 228 27.5 48% 15% 13% 6% 18%
Holiday wean 368 38.0 14% 60% 2% 4% 20%
Religious/
pilgrimage 293 32.9 76% 9% 0% 8% 6%
nnnx
Primary Touring&
J7'an non 71ro1 rn
Visit friends and
relatives pra 1207 119.6 11% 66% 4% 4% 16%
DT T DNy
Other anx 141 16.1 36% 45% 2% 1% 15%
Total n"™o 2717 280.1 27% 45% 4% 5% 20%
Friends/
relatives /oman 761 75.4 14% 60% 5% 3% 19%
nnnNg
Hostel nn0dx 54 5.8 41% 14% 6% 25% 14%
Hotel, holiday
) village 193/ji'm 1263 137.9 39% 32% 3% 6% 19%
Main won
Accommodation ["Rented
Jepriene apartment T 458 41.8 15% 50% 4% 2% 30%
MnY
Sl 154 16.1 1% 88% 0% 2% 9%
1Y N'a
Other anx 27 3.1 92% 6% 0% 0% 2%
Total >"nho 2717 280.1 27% 45% 4% 5% 20%
IFIL:iE‘V'S't W e75 72.0 54% 20% 4% 6% | 16%
First/Return visit Rt
ey ?ﬁ:‘”f':_,f’f” 2042 208.1 18% 53% 3% 4% | 21%
Total n"™o 2717 280.1 27% 45% 4% 5% 20%
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Table 2.1.5: tourists by country of residence and age groups

-2 nINIApI 0NN YAIX '92? onrn :2.1.5 niY

Age M
Sample Tourists
DaTn | (thousands) | Total
D'a'wn DN 'ax 2"no | 0-15 | 16-24 | 25-34 | 35-44 | 45-54 | 55-64 | 65+
Grand Total 2”n0 2717 280.1 100% | 5% | 5% | 15% | 15% | 15% | 20% | 24%
France nox| 485 43.6 100% | 4% | 5% | 22% | 10% | 14% | 19% | 27%
fi:::"y 238 125 100% | 3% | 3% | 24% | 26% | 12% | 14% | 19%
U
Italy nyorx | 198 5.7 100% | 5% | 5% | 22% | 36% | 11% | 14% | 7%
Europe  [Russianon | 126 15.1 100% | 10% | 3% | 18% | 24% | 14% | 17% | 15%
U. Kingdom
NN
n29nnn 288 25.1 100% | 9% | 10% | 15% | 10% | 13% | 15% | 28%
MTNINNN
Rest of
Europe 314 46.3 100% | 3% | 5% | 19% | 21% | 17% | 18% | 16%
NINIXR IRY
N. America Canada nnp| 124 7.8 100% | 2% | 7% | 12% | 10% | 14% | 21% | 34%
APYNR 19X USA 2R | 776 114.0 100% | 5% | 5% | 10% | 13% | 16% | 24% | 26%
S-America | o 68 6.3 100% | 3% | 3% | 15% | 8% | 37% | 19% |17%
nP"INN 0T
- Py—
Oceania ustralia 100 3.6 100% | 13% | 7% | 9% | 14% | 6% | 22% |29%
N'IR'PIR N"D0IN
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-2 nixIAp 0"ann '9% o :2.1.6 ni?

Table 2.1.6: tourists by characteristics and age group

Sample | Tourists Age M

DaTn | (Thousands) [ Total
Dawn | Dnenaox | quap| 0-15 | 1624 | 2534 | 3544 | 4554 | 5564 | 65+

FIT 'xnxy yon 2361 242.6 100% | 6% 6% 16% 16% 15% 18% | 23%
Travel Organized Tour
Organization .n?xn o 356 37.5 100% | 1% 2% 8% 9% 18% 32% | 30%
nYy'o1n IR |
Total 2”no 2717 280.1 100% | 5% 5% 15% 15% 15% 20% | 24%
Christian "xn 650 76.1 100% | 1% 2% 10% 15% 19% 25% | 27%
Jewish e 1214 125.5 100% | 7% 7% 14% 11% 12% 20% | 30%
IAgnostic/Atheist] 115 10.0 100% | 2% 1% 27% 25% 14% 16% | 15%
Religion nT
g Other Aanx 126 13.4 100% | 1% 9% 21% 21% 17% 17% | 15%
iﬁ'}qu;fit'on 612 551  [100%| 7% | 6% | 21% | 23% | 19% | 17% | 8%
Total 2”no 2717 280.1 100% | 5% 5% 15% 15% 15% 20% | 24%
Business n'poy 228 27.5 100% | 0% 1% 12% 28% 26% 18% | 13%
Holiday won 368 38.0 100% | 13% 7% 23% 16% 14% 9% 17%
Religious/
pilgrimage 293 329 100% | 2% 4% 11% 9% 19% 28% | 27%
M7y

Primary  [Touring&
Purpose niun sightseeing arn| 480 46.0 100% | 1% 6% 17% 19% 15% 24% | 18%

pan frrol

Visit friends and
relatives " 1207 119.6 100% | 6% 6% 14% 12% 13% 20% | 29%
D'T'TI DTN

Other Aanx 141 16.1 100% | 7% 2% 12% 15% 11% 27% | 26%
Total >”no 2717 280.1 100% | 5% 5% 15% 15% 15% 20% 24%
Friends/
relatives /mman 761 75.4 100% | 8% 7% 18% 11% 12% 14% 30%
Danp
Hostel nnoox 54 5.8 100% | 1% 18% 14% 11% 22% 19% | 15%
Hotel, holiday
village 193/ji'm 1263 137.9 100% | 3% 4% 12% 18% 17% 24% | 22%
Main won
IAccommodation
fjoox a0 [Rented

apartment arT 458 41.8 100% | 7% 8% 22% 13% 16% 19% | 15%
DY
izcﬁgd home 154 16.1  [100%| 6% | 1% | 11% | 21% | 9% | 20% |31%
Other anx 27 3.1 100% | 0% 6% 5% 20% 13% 18% | 38%
Total >”no 2717 280.1 100% | 5% 5% 15% 15% 15% 20% | 24%
:Tgi:‘”s't W 675 720  |100%| 3% | 4% | 16% | 16% | 17% | 23% |20%

First/Return

visit wpa Return visit 2042 | 2081 |100%| 6% | 6% | 15% | 15% | 15% | 19% |25%

aTn/pwxa - DTN IR
Total >”no 2717 280.1 100% | 5% 5% 15% 15% 15% 20% | 24%




ANKX + NIMPY NIRTN 2 a9

50

-Tani DN YN 'a%? o :2.1.7 ni?

Table 2.1.7: tourists by country of residence and gender

Sample Tourists Gender 1Tan
DA (Thousands) | Total | Female
pa'wn DN YR 1"no nap Ll
Grand Total 2”no 2708 278.8 100% 47% 53%
France no1x 484 435 100% 50% 50%
Germany n'ana 237 12.5 100% 39% 61%
Italy n"yo'~ 198 5.7 100% 49% 51%
Europe n9N'R | Russia n'on 125 15.0 100% 57% 43%
U. Kingdom nTnixna nannn 287 25.0 100% 50% 50%
Rest of Europe nan'x Ixw 313 46.2 100% 44% 56%
N. America Canada nTap 123 7.8 100% 50% 50%
APNRI9X | USAQ"nIX 773 113.2 100% 45% 55%
S. America .
Brazil 712 68 6.3 100% 46% 54%
NpNN DT
Oceania Australia n"voIx 100 3.6 100% 42% 58%
NININ
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Table 2.1.8: tourists by characteristics and gender
Sample Tourists Gender 1Tan
DaTn | (Thousands) Total Female
Da'wn D1 YR 2"n0 nam Male 12t
FIT '‘xnxy yon 2355 241.7 100% 46% 54%
Travel Organized Tour ‘mo
Organization | ~'9& 353 37.1 100% 52% 48%
nY'oln NIX '
Total 2”no 2708 278.8 100% 47% 53%
Christian mxn 647 75.5 100% 46% 54%
Jewish e 1209 124.8 100% 50% 50%
Agnostic/Atheist 115 10.0 100% 26% 74%
ReligionnT ' 5iher anx 125 13.3 100% 43% 57%
Skip question afrT 612 55.1 100% 44% 56%
Total 2”no 2708 278.8 100% 47% 53%
Business n'poy 227 27.3 100% 18% 82%
Holiday wean 367 37.7 100% 47% 53%
Rellglous/ pilgrimage | 59, 32.6 100% 50% 50%
Primary Touring& 480 46.0 100% 42% 58%
Purpose nmion | sightseeing '1ro1 an
Miran Visit friends and
relatives orang wpm 1202 119.1 100% 53% 47%
o'
Other anx 140 16.0 100% 50% 50%
Total 2”no 2708 278.8 100% 47% 53%
Friends/ relatives 759 752 100% 55% 45%
n'any /ofMan
Hostel nn0ox 54 5.8 100% 51% 49%
Hotel, holiday o o o
Main village won 19)/ji'm 1256 136.8 100% 42% >8%
Accommodation
103X 210 fflgf‘ii‘_’ra”mem 458 41.8 100% 42% 58%
Second home nw n1a 154 16.1 100% 52% 48%
Other anx 27 3.1 100% 47% 53%
Total 2”no 2708 278.8 100% 47% 53%
. .. ' 0, 0, 0,
First/Return First visit puxa pa 673 71.5 100% 44% 56%
visit g Return visit anin g 2035 207.3 100% 47% 53%
MY o) yho 2708 278.8 100% 47% 53%
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Table 2.2.1: tourists by country of residence and first/return visit

First/Return visit israel Wpa
Sample Tourists nava
In;l\'n:l (Tl:oltlnsaln:s) Total First Visit .R.eturn Average Past
D'wn 01" AN 1"0 qpn Visit pa Visits *
(2 mn 12V NI 190n*

Grand Total 2”no 2717 280.1 100% 26% 74% 5.8

France na1x 485 43.6 100% 12% 88% 9.1

Germany n'ana 238 12.5 100% 26% 74% 5.5
Europe Italy n"0'x 198 5.7 100% 21% 79% 4.4
nan'x Russia n'on 126 15.1 100% 24% 76% 4.4

U. Kingdom nanna 288 25.1 100% | 15% 85% 11.2

NTNINNDN

Rest of Europe nanN IRy 314 46.3 100% 30% 70% 4.9
N. America | Canada nTap 124 7.8 100% 30% 70% 5.1

(L) B
aprINR USA 1"nn 776 114.0 100% 30% 70% 4.6
S. America
onT Brazil M2 68 6.3 100% 61% 39% 1.3

PR
Oceania |, ctralia i w0IN 100 36 100% | 35% 65% 2.1
NIRPIN

"2 IaN 7710 X7 Excluding current trip*
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Table 2.2.2: tourists by characteristics and first/return visit

First/Return visit israel 8w 1pa Average
. Past
Sample Tourists Visits *
DT | (Thousands) Total First Visit Return Visit N
n1'wn DM 197N 2'"nho 11929 172k} ann P2 nipa
7av*
FIT 'xnxy von 2361 242.6 100% 20% 80% 6.5
Travel : \
Organization | ordanized Tour o | 356 375 100% 62% 38% 15
nY'olINn X '
Total >”no 2717 280.1 100% 26% 74% 5.8
Christian mxn 650 76.1 100% 51% 49% 2.4
Jewish it 1214 125.5 100% 11% 89% 9.2
Agnostic/Atheist 115 10.0 100% 33% 67% 4.1
ReligionnT | 5ther ann 126 13.4 100% 31% 69% 4.1
iﬁ'}qu”es“on AT 61 55.1 100% 21% 79% 4.6
Total >”’no 2717 280.1 100% 26% 74% 5.8
Business n'poy 228 27.5 100% 39% 61% 4.2
Holiday won 368 38.0 100% 18% 82% 5.9
Religious/ o o o
pilgrimage nivty 293 329 100% 58% 42% 2.2
. Touring&
Primary sightseeing 480 46.0 100% 45% 55% 2.4
Purpose naun bl
AN —
Visit friends and
relatives Apma 1207 119.6 100% 10% 90% 8.6
D'T'T'l DNy
Other anx 141 16.1 100% 16% 84% 6.1
Total >”no 2717 280.1 100% 26% 74% 5.8
Friends/ relatives 761 75.4 100% 9% 91% 8.6
n'any /ofMan
Hostel anodx 54 5.8 100% 31% 69% 3.4
Hotel, holiday o o o
Main village won 193/ 1263 137.9 100% 38% 62% 3.6
A ti
ccommodation | Rented apartment 458 418 100% 24% 76% 5.1
|10OX 110 MDY AT
iffond ICHERR 154 16.1 100% 0% 100% 16.1
Other "nx 27 3.1 100% 21% 79% 4.7
Total >”’no 2717 280.1 100% 26% 74% 5.8

*1ndnn N 7710 X7 Excluding current trip
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Table 2.2.3: tourists by country of residence and purpose of visit

Purpose of 11jpan mon

Visit
Sample Tourists . - friends
o | (Thousands) | Total | Holiday J‘:::::'egiﬁ ':IEI:ig:ause relafives Business | Other
Da'wn [ DM | 53vhp wan g e | P8 g D'poy NN
001N nimHx AP
Danp
DT
Grand Total 2”no 2717 280.1 100% 14% 16% 12% 43% 10% 6%
France nax 485 43.6 100% 16% 11% 3% 62% 4% 4%
G
1;“_"‘:"" 238 12.5 100% | 18% 20% 4% 37% 16% 5%
1
Italy n"0'x 198 5.7 100% 11% 25% 5% 44% 11% 3%
Europe Russia n'on 126 15.1 100% 17% 7% 1% 62% 8% 4%
nan'x U. Kingdom
nmannn 288 25.1 100% 16% 7% 12% 50% 9% 5%
NTNIRNN
Rest of Europe
314 46.3 100% 18% 22% 10% 31% 12% 7%
NONN INY
N .America | Canada nTap 124 7.8 100% | 12% 22% 2% 48% 7% 9%
NPINR 19X | USA2"nN 776 114.0 100% 10% 18% 17% 37% 11% 7%
S. America
DT Brazil T2 68 6.3 100% 3% 23% 56% 15% 2% 1%
npInR
" A i
Oceania ustralia 100 3.6 100% | 9% 26% 3% 46% 7% 9%
NIANPIN N"DOIR
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Table 2.2.4: tourist by characteristics and purpose of visit

Purpose of Visit 11720 nvn

Visit
Sample | Tourists . T friends &
DTN ((Thousands)| Total | Holiday '.I'c:lurlng.& Ble IBIOUS | o latives Business .
pawn | onmeR| o wan | Si8 tseeing pilgrimage — Other InN
Y1011 nnvHx one
1
DT
FIT 'xnxy yon 2361 | 2426 100% | 15% 15% 5% 49% | 11% | 5%
Travel -
Organization g:?f:',,zfg Tour | 356 | 375 | 100% | 3% 26% | 56% | 4% | 2% | 9%
ny'oln [IAX
Total 2”no 2717 | 280.1 100% | 14% 16% 12% | 43% | 10% | 6%
Christian mxn 650 76.1 100% 7% 18% 33% 17% | 17% | 8%
Jewish i 1214 | 125.5 100% | 18% 7% 2% 63% | 3% 6%
Agnostic/Atheist| 115 10.0 100% 7% 7% 0% 46% | 36% | 4%
Religion nT |Other anx 126 13.4 100% 13% 19% 20% 33% | 13% 2%
i';'}f’wq;:,fit'on 612 | 551 | 100% | 14% | 36% 4% | 34% | 9% | 4%
Total 2”no 2717 | 280.1 100% | 14% 16% 12% | 43% | 10% | 6%
Friends/
relatives /man | 228 27.5 100% 9% 4% 3% 80% 0% 4%
DNy
Hostel n0d5x 368 38.0 100% | 4% 25% 35% | 13% | 6% | 17%
Hotel, holiday
Viai village 1o3/pm | 293 32.9 100% | 15% 24% 18% | 19% | 18% | 7%
aln
voln
Accommodati Rented
apartiment aN'T . () () () () ) ) )
ON NIOIX A0 mpartment 480 | 46.0 100% | 15% 21% 6% 52% | 5% 2%
aRlkl}
izcﬁgd home | 1507 | 1196 | 100% | 26% 2% 2% 67% | 1% 2%
Other Anx 141 16.1 100% | 0% 7% 39% 0% 0% | 54%
Total 2”no 2717 | 280.1 100% | 14% 16% 12% | 43% | 10% | 6%
Firstvisit W | 00 | 754 100% | 10% 29% 26% | 17% | 15% | 4%
First/Return l¥xa __
visit wpra Return visit 54 5.8 100% | 15% 12% 7% 52% | 8% 7%
amin/puxn PTINIRR
Total 2”no 1263 | 1379 100% | 14% 16% 12% | 43% | 10% | 6%
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Table 2.2.5: tourists by country of residence and type of accommodation

Main Accommodation |102N AID

. Hotel,
Sample |  Tourists holiday P Second | Friends,
DT | (Thousands) | Total | village | Hostel apartment home relatives | Other
Da'wn [ DMNAR | 3'hp | L9 | nnoaN P DMan NN
miw T | awna
993 nanp
wan
Grand Total 2”no 2717 280.1 100% 49% 2% 15% 6% 27% 1%
France na1x 485 43.6 100% 35% 1% 17% 9% 36% 1%
Germany n'ana 238 12.5 100% 47% 3% 18% 6% 25% 2%
Italy n'9o'~ 198 5.7 100% 38% 1% 35% 5% 18% 4%
Europe Russia n'onn 126 15.1 100% 19% 0% 8% 2% 71% 1%
nant U. Kingdom
n"lnlNgﬂ S 288 25.1 100% 34% 0% 14% 13% 38% 1%
[ A ] 1
R fE
1;?::: w‘rpe 314 46.3 100% | 52% | 3% 18% 3% 21% | 3%
N. America Canada nTap 124 7.8 100% 50% 1% 16% 3% 30% 0%
1ay
nlp'mN USA 1"nIN 776 114.0 100% 60% 2% 13% 5% 19% 0%
S. America
DnNT Brazil '1a 68 6.3 100% 81% 1% 3% 1% 7% 6%
npHInN
Oceania Australia nwoIx | 100 36 100% | 31% | 7% 29% 6% 28% | 0%

NIRPIR
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Table 2.2.6: tourists by characteristics and type of accommodation

Main Accommodation |102N AID

Hotel,
Sample | Tourists holiday Rented | Second | Fri€nds:
DA™ |((Thousands)| Total | village | Hostel ente €cond | elatives| Other
pawn | 0 neoN | avao | on | anoan | 2P2MtMent home | “nan | anw
MDY M'T | QY N
191 (alalpy)
vain
FIT 'xnxy yon 2361 2426 | 100% | 42% 2% 17% 7% | 31% 1%
Travel X
Organization 3:?:‘;“.12'?3 Tour | 356 | 375 | 100% | 96% | 1% 0% | 1% | 2% | 1%
nY'oIn IR
Total 5”no 2717 | 280.1 | 100% | 49% 2% 15% 6% | 27% 1%
Christian mxn 650 76.1 100% | 71% 3% 8% 0% 14% 4%
Jewish mmins 1214 125.5 | 100% | 35% 1% 17% 11% | 36% 0%
Agnostic/Atheist | 115 10.0 100% | 45% 3% 16% 0% | 36% 0%
Religion nT | Other anx 126 13.4 100% | 63% 11% 5% 2% 19% 0%
i';'}qu;‘lfi“on 612 | 551 | 100% | 48% | 1% 23% | 3% | 26% | 0%
Total >”no 2717 | 280.1 | 100% | 49% 2% 15% 6% | 27% 1%
Business n'jjoy | 228 27.5 100% | 91% 1% 7% 1% 0% 0%
Holiday wen 368 38.0 100% | 54% 1% 17% 11% | 18% 0%
Religious/
pilgrimage 293 32.9 100% | 75% 6% 7% 1% 7% 1%
nn"'y
Primary |Touring&
Purpose nauvn Slghtseelng AI'N 480 46.0 100% 71% 3% 19% 1% 6% 0%
' 1ol
PN
Visit friends and
relatives wpa | 1207 119.6 | 100% | 22% 1% 18% 9% | 51% 0%
o711 DAY
Other Anx 141 16.1 100% | 56% 6% 6% 2% 19% | 10%
Total 5”no 2717 | 280.1 | 100% | 49% 2% 15% 6% | 27% 1%
FIrStvisit wpa |- oo 720 | 100% | 73% 3% 14% 0% | 10% | 1%
First/Return [1¥YX1 _
visit wpa | Return visit 2042 | 2081 | 100% | 41% 2% 15% 8% | 33% | 1%
aTIn/jlwxa (TN R
Total 3”no 2717 | 280.1 | 100% | 49% 2% 15% 6% | 27% 1%
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Table 2.2.7: tourists by country of residence and level of accommodation

Sample Tourists Hotel Level 2700 maT
DaTn (Thousands) Total Low Medium ER——,
D'wn D"1'N AN 1"no nam nana gh i

Grand Total 2”n0 1263 137.9 100% 2% 64% 35%

France na1x 176 15.5 100% 4% 59% 37%

Germany n'ana 112 5.9 100% 5% 69% 26%

Italy n"20'~ 77 2.1 100% 0% 76% 24%
Europe Russia n'onn 25 2.9 100% 8% 82% 10%
nanmw :

U. Kingdom 110 8.5 100% 0% 69% 31%

NTNINAN NANNN

Rest of Europe 169 24.1 100% 1% 77% 22%

NONIN INY
N. America Canada nmp 60 3.9 100% 4% 64% 32%
NPINN |19 USA 12"nINn 454 68.8 100% 1% 59% 40%
S. America .

Brazil YMa 51 5.1 100% 2% 50% 48%
PN DNT
Oceania Australia 29 11 100% 0% 33% 67%
NINDIR N'DOIN
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Table 2.2.8: tourists by characteristics and level of accommodation

Sample Tourists Hotel Level ji7na maT
DAt | (Thousands) Total Medium High
n'wn D' AN 2"no Low nama N1 N
FIT 'xnxy von 926 101.9 100% 2% 63% 35%
Travel
Organization 0 :
rganized Tour o o o o
nyr'oin IAx [221XN 10 337 36.0 100% 0% 65% 35%
Total >”no 1263 137.9 100% 2% 64% 35%
Christian "xn 451 54.2 100% 2% 67% 30%
Jewish it 401 44.4 100% 1% 49% 50%
Agnostic/Atheist 52 4.5 100% 9% 63% 28%
Religion nT | Other anx 78 8.5 100% 2% 76% 23%
skip question 281 26.2 100% 0% 77% 23%
NINY AT
Total >”no 1263 137.9 100% 2% 64% 35%
Business ooy 207 25.1 100% 2% 55% 43%
Holiday won 197 20.4 100% 2% 53% 45%
Religious/ 218 2.7 100% 1% 69% 30%
pilgrimage nnmYx
. Touring&
Primary | qightseeing arm 322 32.7 100% 2% 76% 22%
Purpose .
Ap'an novn .
! Visit friends and
relatives qipma 242 26.1 100% 2% 61% 37%
o771 DAY
Other Aanx 77 9.0 100% 3% 59% 38%
Total 2”no 1263 137.9 100% 2% 64% 35%
_ First visit auiza 470 52.5 100% 3% 69% 28%
First/Return | I'¥X2
visit gra | Returnvisit apa 793 85.3 100% 1% 60% 39%
TIN/IUKRD TN
Total 2”’no 1263 137.9 100% 2% 64% 35%
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Table 2.2.9: tourists by country of residence and sources of information

* Source of Information yT'n nnipn

Sample | Tourists . Travel agent : Social
Dt | (Thousands) | Total Frlen.ds/ T Guide . . networks |None
pawn | onvniadr | o family oo books Mao | Tripadvisor | Influencers | qx
nnawn/pnan nn" nnen TNR
1M TN/NIVo]
nrnian
Grand Total 2”no 1134 108.2 100% 67% 11% 4% 5% 21% 17%
France na1x 235 20.9 100% 78% 7% 2% 5% 21% 10%
Germany n'ana 85 4.5 100% 68% 5% 18% 5% 28% 12%
Italy n'9o'~ 115 3.2 100% 70% 10% 3% 8% 29% 10%
Europe Russia n'on 71 8.4 100% 77% 0% 0% 4% 16% 19%
nanw U. Kingdom
nannn 132 11.1 100% 73% 9% 3% 2% 12% 16%
NTNIRNN
R fE
estotEurope | ;.6 161 |100%|  59% 12% 11% 9% 35% | 16%
N9N'X INY
N. America |Canada nTap 45 3.2 100% 62% 3% 4% 6% 21% 41%
19¥
nlp"lnN USA 1" 277 38.2 100% 62% 16% 3% 4% 16% 21%
S. America
onT Brazil 12 16 1.1 100% 35% 53% 0% 0% 20% 8%
NN
B A i
Oceania ustralia 52 16 [100%|  93% 6% 6% 0% 15% | 7%
NINTPIN N"I00IN

*n'Maivn 11 n'7xw* Multiple choice question
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Table 2.2.10: tourists by characteristics and sources of information

* Source of Information vT'n nNipn

Sample| Tourists Friends/ Travel agent| Guide Stoqalk
oamn (Thousands)  Total :';:“5 dieugeubes Luols Tri advisorl:f‘iuv:::e:s None X
St I B 1nnun/|:-11n i nao [P ninen X
' NTR/NIVol NN
nirmian
FIT 'xnxy yonn  [1041.00 98.9 100% 73% 4% 5% 5% 21% 18%
Trqvel_ Organized Tour
Organization 93.0 9.3 100% 10% 85% 2% 4% 10% 11%
jAaINn 71ro
nY'oIn 1IN
Total 5”no 1134.0, 108.2 100% 67% 11% 4% 5% 21% 17%
Christian m¥n  [203.0| 22.7 100% 39% 30% 5% 8% 22% 29%
Jewish mmin 524.0| 49.8 100% 84% 3% 1% 4% 18% 12%
Agnostic/Atheist| 50.0 4.7 100% 50% 2% 0% 4% 7% 41%
Religion nT |5ih e nx 39.0 4.1 100% 63% 20% 4% 4% 29% 10%
iﬁ'}f’wq;fi“o“ 318.0| 268 | 100% 65% 9% | 11% | 3% 25% | 13%
Total 5”no 1134.0| 108.2 100% 67% 11% 4% 5% 21% 17%
Business njroy | 73.0 9.1 100% 17% 11% 3% 8% 23% 63%
Holiday won 163.0| 16.7 100% 74% 2% 1% 6% 31% 21%
Religious/
pilgrimage 79.0 6.9 100% 22% 50% 4% 2% 10% 16%
mi'7x
Primary  [Touring&
Purpose maon Sightseeing wn|233.0| 20.8 100% 52% 26% 14% 8% 34% 11%
1|I-’|:_n I1|'U|
Visit friends and
relatives wpa |516.0| 46.7 100% 91% 1% 2% 4% 14% 6%
D'T'T'1 DNy
Other anx 70.0 8.1 100% 51% 12% 0% 0% 5% 41%
Total 5”no 1134.0, 108.2 100% 67% 11% 4% 5% 21% 17%
Friends/
relatives /m"man | 360.0 31.9 100% 93% 1% 0% 1% 9% 6%
D'ang
Hostel nm0ox 14.0 1.2 100% 41% 0% 25% 0% 7% 34%
Hotel, holiday
Vai village 193/i'm |441.0| 46.4 100% 47% 23% 6% 6% 23% 26%
amn won
AccommodationRemed
OOX A0 partment awT |219.0) 18.4 100% 76% 1% 7% 7% 33% 7%
nNY
izcggd home | g5 8.8 100% 81% 2% 0% 8% 25% | 20%
Other Anx 15.0 1.5 100% 13% 20% 0% 0% 2% 67%
Total 5”no 1134.0, 108.2 100% 67% 11% 4% 5% 21% 17%
FIrStvisit g | 550 01 258 | 100% 42% 0% | 9% | 8% 26% | 21%
First/Return ['¥X2 __
visit g Return visit 872.0| 824 100% 75% 5% 3% 4% 19% | 16%
anin/jlgxn PTIN G
Total 5”no 1134.0, 108.2 100% 67% 11% 4% 5% 21% 17%

*N'MAIYN 11 N7XW* Multiple choice question
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Table 2.2.11: tourists by country of residence and travel organization

. Travel Organization ny'Dan AN
Sample Tourists :
DA (Thousands) | Total O’ga“;zled FIT von
Da'wn D" 1Ay o™ Tour 210 INDNY
2NN
Grand Total 2”no 2717 280.1 100% 13% 87%
France na1x 485 43.6 100% 4% 96%
Germany nama 238 12.5 100% 8% 92%
Europe Italy n'y0'R 198 5.7 100% 4% 96%
. Russia n'on 126 15.1 100% 0% 100%
U. Kingdom nTnixnn na'mnn 288 25.1 100% 9% 91%
Rest of Europe NanN'N INY 314 46.3 100% 10% 90%
N. America Canada nmap 124 7.8 100% 9% 91%
NPINR 19X | USA 2"NIX 776 114.0 100% 20% 80%
S.-America | o iloma 68 6.3 100% 60% 40%
PR DT
Oceania Australia " IDOIN 100 3.6 100% 7% 93%
NINRPIN
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Table 2.2.12: tourists by characteristics and travel organization

Sample

Tourists

Travel Organization ny'oan AN

DTN (Thousands) Total Organized
1 1
o'wn QM 199N 1"0 Tour 1'v FIT 'nnxv von
NN
Christian "xn 650 76.1 100% 36% 64%
Jewish e 1214 125.5 100% 6% 94%
Agnostic/Atheist 115 10.0 100% 4% 96%
ReligionnT " 5ther anx 126 13.4 100% 11% 89%
i'f"'f’wq“es“on AT 612 55.1 100% 2% 98%
Total 2”no 2717 280.1 100% 13% 87%
Business npoy 228 275 100% 2% 98%
Holiday wean 368 38.0 100% 3% 97%
Eﬁ[[gf“s’ pilgrimage 293 32.9 100% 64% 36%
Primary Touring& sightseeing 480 46.0 100% 21% 79%
Purpose miun | 'nroren
Uiran Visit friends and
relatives oqang 1207 119.6 100% 1% 99%
DT

Other anx 141 16.1 100% 21% 79%
Total 2”no 2717 280.1 100% 13% 87%
Friends/ relatives 761 75.4 100% 1% 99%

o ang /oman
Hostel nnodx 54 5.8 100% 4% 96%
. Hotel, holiday village 1263 137.9 100% 26% 74%

Main won 19/|I'm

Accommodation ,

103X 210 fflr;fued apartment a1 | og 418 100% 0% 100%
Second home nw nna 154 16.1 100% 1% 99%
Other "nx 27 3.1 100% 14% 86%
Total 2”no 2717 280.1 100% 13% 87%
First/Return First visit pux pa 675 72.0 100% 32% 68%
visit 1Ipa Return visit anin W 2042 208.1 100% 7% 93%
mn/iwa Total >”no 2717 280.1 100% 13% 87%
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Table 2.2.13: tourists by country of residence and overnight stayed regions

* Overnight Stay n?"? ninw
Sample| Tourists : Tel Thed .
DA™ |(Thousands)(Tota Jerusalem|Aviv| Haifa |Eilat D:; Tiberias|Galilee NZ :v Bethlehem|Netanya|Other
pa'wn| onvmoayx 1"n0 oHwn' | YN | nan NN o nMav | M qu on?nN2 | naMm | N
! 2R !
n7nn

Grand Total 2”n0 2696 | 2772 |100%| 47% |42%| 5% |3% | 3% | 4% | 8% | 3% 1% 5% | 19%

France nonx | 483 434 [100%| 31% |48%| 1% |4% | 1% | 3% | 1% | 2% 1% 14% | 18%

fi::‘:"y 236 124 |100%| 30% [52%| 12% |3% | 2% | 1% | 11% | 3% 2% 3% | 19%

Italy ooy | 198 57  |100%| 39% |64%| 9% |0% | 2% | 3% | 1% | 0% 0% 6% | 11%
, Russia non | 122 147  |100%| 16% [20%| 30% |6% | 3% | 2% | 19% | 0% 0% 6% | 38%

urope NaN'x -

U. Kingdom

navnnn 286 250  [100%| 39% |37%| 3% |5%|2% | 1% | 6% | 0% 0% 3% | 32%

NTNIRNAN

Rest of

Europe ww | 308 456 |100%| 35% [50%| 3% |1% | 3% | 3% | 5% | 4% 5% 1% | 17%

Nan™N
N.America |CanadanTip [ 124 78 [100%| 50% [52%| 6% |7% | 3% | 1% | 11% | 6% 0% 3% | 28%
APMRI9Y  |ysaatmn | 771 1127  |100%| 63% [39%| 4% |3%| 4% | 6% | 10% | 3% 0% 5% | 15%
s;::‘ne:;?“ Brazilyma | 68 63  |100%| 84% [22%| 9% |0% | 0% | 12% | 28% | 0% 0% 0% | 3%
mn

, py—

Oceana  [Aetrala 100 3.6 [100%| 45% [59%| 2% (2% | 1% | 4% | 9% | 3% | 0% 3% | 20%
1 I 1
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Table 2.2.14: tourists by characteristics and overnight stayed regions

* Overnight Stay n'?' ninw

Sample| Tourists Tel The Tib Th
DTN [(Thousands)| Total | Jerusale |Aviv Haifa|Eilat | Dead !erGaIiIee, € Bethlehem [NetanyaOther
D2'wn| DN AYR [ 2"no [moYwne| Yn [nan|nYx [Sea bt :as Y9 [ ° | bnYna | anam [ anN
e e N 20
el FIT xnxy yon 2341| 239.8 |100%| 41% A4%]|5% |3% | 3% |2% | 4% | 3% | 0% 6% [21%
Organization [r92Mzed ToUr | 355 | 375 |100%| 82% (31%4%|2% | 4% [16%|31% 0% | 9% | 2% |6%
MO I o tal >"no 2696| 277.2 |100%| 47% WB2%|5% |3% | 3% |4% | 8% | 3% | 1% | 5% [19%
Christian mxn 642 | 75.1 |100%]| 59% [35%|4% |2% | 2% |9% |20% | 3% | 4% 2% |11%
Uewish mmine 1208| 124.4 |100%]| 42% [42%]|3% |4% | 3% |1% | 4% | 4% | 0% 8% |27%
Agnostic/Atheist | 112 | 9.7 |100%| 22% 53%|3% |1%]| 0% |0% | 6% | 3% | 0% 1% [25%
Religion nT  Other anx 122 | 129 [100%| 44% W42%|5% |0% | 1% | 1% | 2% | 2% | 0% 3% |19%
iﬁ'}f’wq;.‘;i“"” 612 | 55.1 [100%| 47% [529%/10%|3% | 5% |6% | 2% | 0% | 0% 5% [11%
Total >"no 2696 | 277.2 |100%| 47% A2%|5% |3% | 3% |4% | 8% | 3% | 1% 5% |19%
Business ooy | 221 | 26.5 |100%| 23% [69%]|3% |0% | 0% |0% | 3% | 2% | 0% 4% |12%
Holiday won 364 | 37.3 |100%| 38% [61%|6%|5%| 1% |2% | 6% | 4% | 0% 6% |12%
Rﬁgﬁ';;;’em".m 293 | 329 |100%| 87% [16%|3% [1% | 0% [13%)|26% |0% | 10% | 2% |3%
Touring&
Primary Purposefightseeing awn | 476 45.7 100% | 63% [55%]|7% (3% | 9% [11%|11% | 3% 0% 1% [3%
Jgtan non - ol
Visit friends and
relatives wpra [1204| 119.1 [100%| 38% [329%|5% |4% | 2% |1%| 3% | 2% | 0% 8% |33%
n'T" T DN
Other nx 138 | 15.9 |100%]| 45% [46%| 2% |0%| 1% |0% |10% |10%| 1% 0% [24%
Total >"no 2696 | 277.2 |100%| 47% 142%|5% |3% | 3% |4% | 8% | 3% | 1% 5% |19%
s ' | 754 | 744 |100%| 30% P1%(9% |3% | 1% [29%| 79 |2% | 0% | 9% |42%
Hostel noox 54 5.8 |100%| 64% 44%|4%|0% | 0% [3%| 8% |5% | 0% 0% | 0%
Hotel, holiday
i Village 10o/im | 1249| 136.0 |100%| 55% [539%|4% |2%| 3% |7% |11%|2% | 2% 2% | 9%
won
Accommodation
103X 210 fﬁ:f‘if}ﬂa”me”t 458 | 41.8 [100%| 52% [50%|3% |3% | 4% [1%| 3% | 2% | 0% 7% [11%
33‘30”“ home na| 154 | 161 [100%| 320 [32%|2% [11%| 1% |0% | 3% [4% | 0% | 11% [31%
Other anx 27 3.1 |100%| 66% [7%|5%|0% | 0% |0% |10% |33%| 12% | 0% |16%
Total 5"no 2696 | 277.2 [100%| 47% 429%5%|3% | 3% [4%| 8% |3% | 1% 50 [19%
. _firstvisit @ ge0 | 794 [100%| 59% 146%|6% |2% | 3% |8% [18%| 2% | 3% 2% |10%
First/Return visit plox
Mira A Y 2027| 205.8 [100%| 43% W1%|5% |3%| 3% |3%| 5% |[3% | 1% 6% [22%
ATIN/jIYNY  PTIN IR
Total >"no 2696| 277.2 |100%| 47% 142%|5% (3% | 3% |4%| 8% | 3% | 1% 5% |19%

*N'Maivn 21 n7xw* Multiple choice question




INK + NIMPY NIRTN 2 N9

NO'LN 'L NINTA [9IXI DNIAN NIXAN '9% DN :2.2.15 NIY

Table 2.2.15: tourists by country of residence and main platform to purchase flight ticket

Flight purchasing platform no'v nint jaIx

Sample Tourists Third
oaT | (Thousands) | Total | Direct | Internet | Travel agent | Employer | party | Other
DA'WN | DMNAR | 37hp | e | bR | NIV 210 poun D | NN
ANN
Grand Total 2”n0 2709 279.3 100% | 44% 32% 17% 4% 1% 2%
France na1x 483 43.4 100% | 48% 37% 11% 3% 1% 1%
Germany NN 237 12.5 100% | 49% 30% 11% 8% 1% 1%
Italy niy0IX 198 5.7 100% | 42% 47% 7% 3% 0% 0%
i‘;‘::’;e Russia n'on 126 15.1 100% | 47% 44% 0% 2% 1% 5%
1
L"Tr"(::ﬁ:m namna 284 24.6 100% | 50% | 30% 13% 4% 1% | 1%
1
f:f:lzf Europe xw 314 463 100% | 39% 39% 16% 3% 0% | 3%
1
H anada nTp . ] ] o ] o (] (]
N. America | Canad 123 7.8 100% | 52% 25% 19% 1% 1% 1%
NPINNI9Y | ySA "N 776 114.0 100% | 43% 28% 20% 5% 1% 3%
S. America
onT Brazil M2 68 6.3 100% | 25% 9% 60% 5% 0% 1%
apnx
Oceanta Australia n*1DDIN 100 3.6 100% | 45% | 24% 29% 0% 1% | 1%
' I
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Table 2.2.16: tourists by characteristics and main platform to purchase flight ticket

Flight purchasing platform no'p nantn |9IX

Sample Tourists Travel | Third
DA™ | (Thousands) | Total | Direct | Internet | agent | party | Employer Other
Dawn [ DYMOIN | ghp | e | pnoaw 210 DA poun INx
nyol | NN
FIT ‘8nxy yon 2354 241.9 100% | 47% 36% 9% 1% 4% 2%
Tra.vell Organized Tour
Organization 355 374 100% | 23% 4% 64% 2% 1% 6%
|]A7IRN 71ro
nYroIN 1K
Total >”no 2709 279.3 100% | 44% 32% 17% 1% 4% 2%
Christian mxn 648 76.0 100% | 35% 19% 32% 2% 8% 4%
Jewish e 1208 124.8 100% | 48% 34% 13% 1% 1% 3%
Agnostic/Atheist 115 10.0 100% | 51% 21% 6% 0% 19% 2%
ReligionnT [ her anx 126 13.4 100% | 55% | 25% | 12% | 1% 7% 0%
iﬁ'}qu;jf;i“on 612 55.1 100% | 42% | 49% | 6% | 0% 2% 0%
Total 2”no 2709 279.3 100% | 44% 32% 17% 1% 4% 2%
Business n'poy 227 27.5 100% | 37% 14% 11% 2% 34% 2%
Holiday wean 366 37.6 100% | 56% 36% 6% 0% 0% 2%
Religious/
pilgrimage 293 32.9 100% | 29% 12% 52% 1% 1% 4%
nn"x
Purpose mun | Sightseeing arn 480 46.0 100% | 41% 40% 18% | 0% 0% 0%
AN o1
Visit friends and
relatives 1206 119.6 100% | 47% 39% 10% 1% 0% 2%
D'T'T'I DN
Other anx 137 15.8 100% | 43% 24% 19% 3% 3% 8%
Total >”no 2709 279.3 100% | 44% 32% 17% 1% 4% 2%
Friends/
relatives /nman 758 75.2 100% | 45% 43% 8% 1% 0% 3%
DNy
Hostel nnoox 54 5.8 100% | 73% 14% 4% 1% 7% 0%
Hotel, holiday
village 193/ji'm 1260 137.7 100% | 41% 23% 25% 1% 7% 3%
Main von
Accommodation | rented
[10OX 210 apartment T 458 41.8 100% | 42% 47% 10% | 0% 1% 0%
DY
Ezcgf‘:d HCIE 152 15.7 100% | 61% | 32% | 4% | 1% 0% 2%
Other "nx 27 3.1 100% | 26% 8% 52% 0% 8% 6%
Total >”no 2709 279.3 100% | 44% 32% 17% 1% 4% 2%
_ Firstvisit wga | g5 72.0 100% | 40% | 22% | 28% | 1% 8% 206
First/Return LS __
visit g | Return visit 2034 207.3 | 100% | 45% | 36% | 13% | 1% 2% 2%
ATIN/jIUx) TRz
Total >”no 2709 279.3 100% | 44% 32% 17% 1% 4% 2%
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Table 2.2.17: tourists by country of residence and main platform to purchase accommodation

Accommodation purchasing platform [I0ax nanth [2I18

Sample Tourists Third
DA | (Thousands) | Total | Direct | Internet | Travel agent | Employer | party | Other
DA'WN | DMNAR | 3'hp | e | bR | NIV 210 poun D | NN
NN
Grand Total 2”no 1786 185.8 100% 19% 47% 22% 6% 3% 3%
France na1x 270 23.9 100% 18% 63% 13% 2% 2% 0%
Germany n'ama 164 8.6 100% 15% 55% 12% 10% 7% 1%
Italy n*yo'N 152 43 100% 19% 68% 9% 4% 1% 0%
Europe Russia n'on 35 4.1 100% | 30% 59% 0% 11% 0% 0%
nanw
g;:‘(::ﬁ‘_’fm namna 155 122 100% | 11% | 60% 15% 9% 4% | 1%
1
ff,f:.ﬁf Europe xw 234 335 100% | 13% | 65% 14% 5% 2% | 1%
1
N. America | Canada nmap 84 5.2 100% | 24% | 42% 29% 2% 0% | 2%
APNNRIAY | ySAa"nN 571 85.7 100% 22% 33% 28% 7% 4% 6%
S. America
oNT Brazil 'ma 59 5.7 100% 21% 8% 59% 8% 0% 4%
PN
Oceania Australia n*00IX 62 2.4 100% | 11% 60% 26% 0% 0% | 3%

NIN'PIR
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Table 2.2.18: tourists by characteristics and main platform to purchase accommodation

Accommodation purchasing platform jloax nianta |[aix

Sample | Tourists Travel | Third
oaTn | (Thousands) | Total | Direct | Internet |agent | party |Employer| Other
D'WND | DVNAR [ giap e DIWIN | |0 D poun NN
nv'oa| IR
FIT 'xnxy yvon 1438 149.3 100% 23% 57% 7% 3% 7% 3%
Uzl Organized Tour
Organization ;n?xn oo 348 36.5 100% 2% 4% 82% 5% 1% 6%
nY'oIn 1K I
Total 2”no 1786 185.8 100% 19% 47% 22% 3% 6% 3%
Christian "xn 537 63.8 100% 12% 28% 42% 5% 9% 4%
Jewish mine 627 65.9 100% 23% 54% 14% 2% 2% 5%
Agnostic/Atheist 72 6.5 100% 14% 34% 8% 11% 32% 1%
Religion nT  I5her anx 94 10.6 100% | 45% 28% | 14% | 5% 5% 3%
iﬁ'}qu;fi“on 456 390 | 100% | 18% | 73% | 6% | 0% | 3% 0%
Total >”no 1786 185.8 100% 19% 47% 22% 3% 6% 3%
Business n'poy 224 27.0 100% 22% 23% 13% 7% 32% 2%
Holiday won 265 26.9 100% 32% 57% 7% 0% 1% 3%
Religious/
pilgrimage 269 30.3 100% | 13% | 15% | 61% | 3% 2% 6%
nn"y
Primary Touring&
Purpose mon | Sightseeing awn [ 450 42,5 100% | 13% | 58% | 25% | 1% 1% 2%
Apan ‘ol
Visit friends and
relatives " 483 48.2 100% 16% 69% 6% 3% 2% 3%
DT DRANg
Other anx 95 10.9 100% 31% 25% 24% 9% 2% 9%
Total >”no 1786 185.8 100% 19% 47% 22% 3% 6% 3%
Friends/
relatives /nman - - - - - - - - -
DNy
Hostel nnoax 54 5.8 100% 42% 45% 5% 0% 7% 0%
Hotel, holiday
village 19/ji'"m 1256 137 100% 22% 35% 29% 4% 7% 4%
Main won
Accommodation [Rented
[10OX 210 apartment aarT 457 41.6 100% 7% 89% 1% 0% 1% 3%
MDY
Second home . ) . ) ) ) ) ) )
nw nna
Other A.nx 19 1.5 100% 36% 10% 27% 0% 17% 11%
Total >”no 1786 185.8 100% 19% 47% 22% 3% 6% 3%
_ Firstvisit g |- g4, 644 | 100% | 15% | 35% |36% | 2% | 8% 3%
First/Return J17 X5
visit qgra |Return visit 1186 | 1214 | 100% | 21% | 53% | 14% | 4% 4% 4%
anin/puxn (TN A
Total 2”no 1786 185.8 100% 19% 47% 22% 3% 6% 3%
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Table 2.2.19: tourists by country of residence and purchase of services before the trip

| . Transportation Tickets Toﬁrusldne"'ju'o
Sample Tourists T TR
DaTN (Thousands) 0'217IN
D1'wn D' AR Total No Yes No Yes No &Y Yes
n'1o N7 2 N7 12 12
Grand Total 2”no 2717 280.1 100% | 74% | 26% | 84% | 16% | 81% | 19%
France na1x 485 43.6 100% | 82% | 18% 94% | 6% 93% 7%
Germany n"Ina 238 12.5 100% | 73% | 27% | 86% | 14% | 84% | 16%
Italy n'yuix 198 5.7 100% | 60% | 40% | 92% | 8% | 90% | 10%
Europe Russia n'on 126 15.1 100% | 97% | 3% | 99% | 1% | 94% | 6%
nani U. Kingdom naYnnn
B 288 25.1 100% | 76% | 24% | 88% | 12% | 91% | 9%
R fE
1;7:‘; urope Y 314 46.3 100% | 76% | 24% | 86% | 14% | 84% | 16%
N. America | Canada nTap 124 7.8 100% | 69% | 31% | 83% | 17% | 81% | 19%
NPINN (19X | USA 2"nIN 776 114.0 100% | 70% | 30% | 79% | 21% | 73% | 27%
sj. ::"ne;';":‘“ Brazil 92 68 6.3 100% | 41% | 59% | 40% | 60% | 41% | 59%
N
Sc:ia::: Australia n"1DDIN 100 36 100% | 77% | 23% | 89% | 11% | 74% | 26%
! 1
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flight ticket Table 2.2.20: tourists by characteristics and purchase of services before the trip

) Tickets Guided Tours
Sample Tourists Transportation n1iann P, .
D™ | (Thousands) Total N
D'wn DN 1aYN _‘?,:; No x? Yes |2 N: Yes|d | Nox? | Yes|a
FIT 'xnxy yon 2361 242.6 100% | 84% 16% | 95% | 5% | 92% | 8%
Tra.vell Organized Tour
Organization 2IND 10 356 375 100% 13% 87% 13% | 87% | 12% | 88%
ny'olin [IArR I
Total 2”no 2717 280.1 100% | 74% 26% | 84% | 16% | 81% | 19%
Christian mxn 650 76.1 100% | 58% 42% | 64% | 36% | 54% | 46%
Jewish s 1214 125.5 100% | 78% 22% | 92% | 8% | 91% | 9%
Agnostic/Atheist | 115 10.0 100% | 93% 7% 97% | 3% | 93% | 7%
Religion 0T [ 5iher qnx 126 13.4 100% | 78% 22% | 89% | 11% | 85% | 15%
ih'}f’wq;.fit'o“ 612 55.1 100% | 83% | 17% | 93% | 7% | 92% | 8%
Total 2”no 2717 280.1 100% | 74% 26% | 84% | 16% | 81% | 19%
Business n'j7oy 228 27.5 100% | 85% 15% | 98% | 2% | 92% | 8%
Holiday wen 368 38.0 100% | 82% 18% | 94% | 6% | 88% | 12%
Religious/
pilgrimage 293 32.9 100% | 34% 66% | 34% | 66% | 28% | 72%
ni"'7x
Purpose non | Sightseeing wn 480 46.0 100% | 73% 27% 76% | 24% | 68% | 32%
Aan ol
Visit friends and
relatives wpa 1207 119.6 100% | 81% 19% | 95% | 5% | 97% | 3%
o'7T'T'I D'2ANP
Other nx 141 16.1 100% | 68% 32% | 81% | 19% | 75% | 25%
Total >”no 2717 280.1 100% | 74% 26% | 84% | 16% | 81% | 19%
Friends/
relatives /oman | 76100% | 7542% 100% | 87% 13% | 96% | 4% | 98% | 2%
DNy
Hostel nn0dx 54 5.8 100% | 87% 13% | 96% | 4% | 95% | 5%
Hotel, holiday
village 193/ji'"m 1263 138 100% | 65% 35% | 73% | 27% | 67% | 33%
Main won
Accommodation | Rented
[103X 210 apartment aT 458 418 100% | 72% 28% | 93% | 7% | 88% | 12%
hialkl)
izcg.r‘ld home 1 154000 |  1612% 100% | 87% 13% | 94% | 6% |100% | 0%
Other anx 27 3.1 100% | 88% 12% | 87% | 13% | 62% | 38%
Total >”no 2717 280.1 100% | 74% 26% | 84% | 16% | 81% | 19%
_ LR 75 72.0 100% | 61% | 39% | 65% | 35% | 58% | 42%
First/Return 'wx1 __
visit apra | Return visit 2042 208.1 100% | 79% 21% | 91% | 9% | 89% | 11%
ATIn/jIUx) Wl AT
Total 2”no 2717 280.1 100% | 74% 26% | 84% | 16% | 81% | 19%
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Table 2.2.21: tourists by country of residence and time of booking the trip

Time of Booking TvIin nintnn

Time of Booking nantha Tvin

Two to Up to Up
Uopnteo Three ) to
Sample Tourists . Total month months | months | one
naTn. | (Thousands) | Average [(Median f iy, ownn | | year
yxInn [rxn v .
n'wn n"M'n aYN e TV nwy TV
nwihw D'YwTINn nvw
% % % % %
Grand Total 2”n0 2715 279.9 69 60 | 100% | 44% | 37% | 15% | 4%
France nony 485 43.6 61 45 | 100% | 47% | 40% | 11% | 3%
Germany nunm | 238 125 52 35 | 100% | 50% | 44% | 5% | 1%
Italy DN 198 5.7 45 35 | 100% | 49% | 48% | 3% | 0%
Europe Russia n'on 126 151 61 40 | 100% | 49% | 33% | 18% | 0%
NanN'N U. Kingdom
200N 288 251 65 60 | 100% | 42% | 43% | 11% | 4%
NTNIRNN
Rest of Europe | 5, 46.3 44 30 | 100% | 62% | 29% | 8% | 1%
NaNnIX IRY
N. America | Canada nmap 124 78 65 42 | 100% | 48% | 30% | 22% | 0%
NPINN I9Y | USA 2" 774 1138 82 60 | 100% | 35% | 38% | 21% | 6%
S.America | b o 63 6.3 151 90 | 100% | 31% | 21% | 17% |31%
np'1nN DNT
Oceania Australia 100 36 101 90 | 100% | 16% | 52% | 26% | 6%
N'IN'PIR hivalble]t¥
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Table 2.2.22: tourists by characteristics and time of booking the trip

Time of Booking (n'n') nantan TVIN

Time of Booking nIntnn Tvin

Uoie Twoto | Upto
Three six Up to one
g Total one
Sample | Tourists Average | Median oy month | Months | months | year T
0ATn |(Thousands) ' 0 owTn [pww | mw
U nun 1 yxinn r'xn wTIiNn TV ! !
Da'wn | onen avn nwhYw TV | D'wTIn
% % % % %
FIT 'xnxy yvon 2361 242.6 62 45 100% 47% 37% 14% 3%
Travel -
Organization Orga”'.f?d Tour | 354 | 373 118 | 90 100% | 23% | 35% | 26% | 16%
nY'oln X [IXn 20
Total >”no 2715 279.9 69 60 100% 44% 37% 15% 4%
Christian mxn 650 76.1 83 60 100% 40% 36% 16% 9%
Jewish ine 1214 125.5 73 60 100% 39% 40% 17% 4%
Agnostic/Atheist| 115 10.0 44 30 100% 66% 24% 9% 2%
Religion nT | 5ther anx 124 13.3 61 30 100% 55% | 27% | 18% 0%
SNp qEsiten 612 55.1 49 30 100% | 53% | 36% | 11% 0%
DINY AT
Total 2”no 2715 279.9 69 60 100% 44% 37% 15% 4%
Business npoy 228 275 33 21 100% 75% 20% 5% 0%
Holiday wean 368 38.0 63 40 100% 49% 38% 10% 3%
Religious/
pilgrimage 293 32.9 116 75 100% 26% 32% 26% 16%
nn"x
Primary  |Touring&
Purpose maun (Sightseeing wn | 478 45.8 68 60 100% 42% 40% 15% 3%
AUpan ‘ol
Visit friends and
relatives pra 1207 119.6 67 60 100% 42% 38% 16% 3%
o'T"T'l DN
Other "\nx 141 16.1 71 60 100% 28% 53% 17% 2%
Total 2”no 2715 279.9 69 60 100% 44% 37% 15% 4%
Friends/
relatives /nman 761 75.4 60 45 100% 48% 36% 15% 1%
DNy
Hostel nn0ox 54 5.8 95 90 100% 26% 39% 34% 0%
Hotel, holiday
village 9/ji'm 1261 138 70 60 100% 47% 33% 15% 6%
Main won
Accommodation Rented
[10dX 110 apartment T 458 41.8 75 60 100% 36% 42% 17% 5%
MY
Ezcggd home | 154 | 161 81 60 100% | 29% | 53% | 10% | 8%
Other Anx 27 3.1 85 90 100% 11% 73% 11% 5%
Total >”no 2715 279.9 69 60 100% 44% 37% 15% 4%
FIrstvisit W | go5 | 798 78 60 100% | 40% | 37% | 16% | 7%
First/Return [I¥X2
visit g (Return visit 2042 | 208.1 66 55 100% | 45% | 37% | 15% | 3%
ATIN/jIlURY TN '
Total >”no 2715 279.9 69 60 100% 44% 37% 15% 4%
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Table 2.2.23: tourists by country of residence and activities

* Activities* niwa

Hiking Tours of
in historical None of
Desert| Daily natural| Sea Spa or | Medical Visiting a Business | sites the
Sample| Tourists Religious| Baptise | tours | guided |[Standard| areas [sports| welness [treatmen museum Sea, |meetings| Tpa above
DaTN |(Thousands)|Culture| service |0pv) n?av| "o [tours '21'v| Sports | D'2'L V9D [Shopping| NIXMA 2190 (Conference| T2 |Gastronomy|Nightlife | beach nwna | onxa | Other | TN X
p2a'wn| onrn YR | nion (nT nnvw ('n'r 1]TN (DOTIN DI DIIQ0D viva m nip N9OI INION NINXN JIN'TIN] | N'NIINDOA hyZr Al o'l qin n'pov | DMILD'N ANR 9"ann
Grand Total 2”n0 2717 2801 | 13% | 39% | 3% | 4% | 17% | 3% |15% | 2% | 44% | 4% | 1% 3% | 28% | 37% 8% | 49% | 16% | 38% | 8% | 4%
France nanx 485 | 436 | 10% | 34% 1% | 2% | 12% | 5% |13% |0% | 50% | 4% | 1% 1% 19% | 38% 9% | 57% | 11% | 28% | 13% | 7%
Germanynann | 238 | 125 | 11% | 24% 2% | 3% | 15% | 4% |14% | 1% | 31% | 2% | 1% 2% | 32% | 46% | 11% | 50% | 23% | 36% | 8% | 6%
Italy niyorx 198 | 57 5% | 30% 2% | 0% | 20% | 0% |20% | 0% | 56% | 8% | 2% 3% | 30% | 59% | 10% | 40% | 17% | 28% | 2% | 2%
E
1:::’}:: Russia n'on 126 | 151 |18%| 16% | 1% | 1% | 16% | 3% |23% |8% | 40% | 15% | 3% 0% | 13% | s4% | 10% | 67% | 7% | 33% | 15% | 4%
K
:l"_ml':g‘_jf_":,mm 28 | 251 |18% | 37% | 2% | 1% | 5% 3% | 11% | 5% | 46% | 5% | 2% 1% | 23% | 32% 7% | 41% | 18% | 24% | 9% | 4%
f;s;:f;‘:”e 314 | 463 | 9% | 28% | 1% | 1% | 17% | 3% |17% |3% | 41% | 4% | 0% 1% | 29% | 48% | 15% | 51% | 15% | 35% | 10% | 4%
N.Americacanada nmp 124 | 78 |15%| 30% | 0% |13% | 25% | 2% |28% | 2% | 46% | 4% | 4% 0% | 34% | 42% 7% | 58% | 14% | 41% | 7% | 2%
1oy
hpnx [USA "N 776 | 1140 |14% | 52% | 6% | 6% | 19% | 1% |15% | 2% | 44% | 3% | 1% 5% | 32% | 29% 4% | 44% | 19% | 46% | 4% | 3%
S.America
ot Brazilyma 68 6.3 8% | 47% | 13% | 1% | 22% | 3% |11% |0% | 23% | 1% | 0% 6% | 55% | 16% 5% | 55% | 8% | 79% | 3% | 0%
npnx
Oceanid laustralianwome| 100 | 36 | 33% | 49% | 0% | 2% | 3% | 6% |14% |1% | 57% | 8% | 1% | 2% | 58% | 28% | 5% | 65% | 16% | 32% | 5% | 3%
d 1
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Table 2.2.24: tourists by characteristics and activities

* Activities* ninwa

Tours of
Daily Hiking in Visiting istorical None of
Desert | guided natural | Sea Spa or | Medical a Business| sites the
Sample| Tourists Religious| Baptise | tours | tours [Standard| areas |sports | reatmen useum Sea, |meetings| above
DATN [(Thousands)| Culture | service [opv) n?av| ™o | or v | Sports | 0'2rv | vuao Shopping| NinMa | 719'0  [Conference| Pa  [Gastronomy|Nightlife| beach | nwma | pnxa (Other| TR Or
pawn | onvnar| nnan pTnnw|  (nT 7270 | 0'1Tin | vbugo | vava mn nap | ka0l | N ARNIN | IvTna | 2'nnooa | A% on |onqin| nspov [omiwoa | x| 9"ann
FIT 'xnxy yon 2361 | 242.6 13% | 36% 1% 3% | 15% 3% 15% | 2% | 46% | 5% 1% 3% 23% 39% 8% [49% | 16% | 32% (9% | 4%
[Pl Organized Tour
Organization :n?xn e 356 37.5 13% | 60% 20% | 10% | 25% 0% | 20% | 2% | 28% | 1% 0% 2% 61% 20% 3% [|53% | 15% | 75% (4% | 1%
NY'o1n 1N I
Total >”no 2717 | 280.1 13% | 39% 3% 4% | 17% 3% 15% | 2% | 44% | 4% 1% 3% 28% 37% 8% [49% | 16% | 38% (8% | 4%
Christian "xn 650 76.1 11% | 39% 11% 3% | 23% 2% 15% | 3% | 24% | 4% 0% 3% 39% 28% 7% |46% | 26% | 53% | 6% | 3%
Jewish e 1214 | 1255 16% | 42% 1% 4% | 11% 2% 12% | 2% | 49% | 3% 2% 2% 20% 33% 7% |50% | 8% | 30% |10%| 5%
IAgnostic/Atheist| 115 10.0 13% | 3% 0% 0% 3% 6% 9% 1% | 10% | 0% 1% 2% 22% 19% 10% |52% | 38% | 27% | 3% | 7%
Religion nT I 1 er anne 126 | 134 | 14% | 32% | 0% | 3% | 12% | 3% | 13% | 2% | 18% | 0% | 0% | 0% |31% | 25% | 3% |53%| 12% | 37% |8% | 9%
ii'}qu;,‘;i“on 612 | 551 | 9% | 43% | 2% | 4% | 24% | 6% | 25% | 1% | 71% |11% | 1% | 4% |33% | 62% | 11% |50% | 16% | 38% |7% | 1%
Total 2”nho 2717 | 280.1 13% | 39% 3% 4% | 17% 3% 15% | 2% | 44% | 4% 1% 3% 28% 37% 8% [49% | 16% | 38% (8% | 4%
Business n'jpoy | 228 27.5 9% 6% 0% 3% | 11% 3% 2% 1% | 23% | 1% 0% 10% 13% 24% 6% [36% | 84% | 16% |3% | 1%
Holiday won 368 38.0 13% | 28% 1% 1% | 12% 3% 16% | 2% | 57% | 7% 1% 2% 23% 38% 18% |64% | 6% | 35% |9% | 2%
Religious/
pilgrimage 293 329 9% | 80% 21% 4% | 23% 1% 16% | 2% | 21% | 1% 0% 1% 52% 13% 1% [45% | 15% | 73% | 2% | 2%
min'7y
Primar Touring&
Purposg RF sightseeing 'n| 480 46.0 15% | 39% 3% 7% | 36% 5% | 28% | 2% | 53% | 8% 1% 1% 50% 53% 10% |59% | 11% | 52% | 7% | 2%
l21ro1
alhieh
\Visit friends and
relatives g 1207 | 119.6 15% | 40% 1% 3% 9% 2% 14% | 3% | 48% | 4% 1% 1% 19% 40% 6% [(47% | 4% 29% (10%| 6%
DT DN
Other "\nx 141 16.1 8% | 35% 1% 6% | 22% 1% 9% 1% | 36% | 1% 2% 12% | 24% 30% 4% |38% | 21% | 39% (14%| 6%
Total >”no 2717 | 280.1 13% | 39% 3% 4% | 17% 3% 15% | 2% | 44% | 4% 1% 3% 28% 37% 8% [49% | 16% | 38% (8% | 4%
Main Friends/
Accommodationfrelatives /nman | 761 75.4 10% | 37% 0% 2% 6% 2% 14% | 3% | 49% | 3% 1% 0% 17% 38% 6% [46% | 3% 25% (9% | 8%
103X 210 Dfang
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* Activities* nin»wa
Tours of
Daily Hiking in Visiting istorical None of
Desert | guided natural | Sea Spa or | Medical a Business| sites the
Sample| Tourists Religious| Baptise | tours | tours [Standard| areas |sports | reatmen useum Sea, |meetings| 2 above
DaTn [(Thousands)| Culture | service [opv) n2av| "o | o '2rrv | Sports | D'2rv | LUAD Shopping| NIxMa | 719'v  [Conference| A |Gastronomy|Nightlife| beach | nwnaa | pnxa |Other| TN qr
Da'wn | o ax| nian DT e ('n'r 1™’ D' TN [vallale) yava m nip N9DI NI hhaahl JIN'TIN | N'NIINLOA 72 'n DM qQin| N'poy |DMILD'A| INR 9"1n
Hostel n10ox 54 58 |11% [57% | 5% | 1% | 16% | 1% | 21% | 5% | 13% | 0% | 0% | 1% |34% | 24% | 6% |68% | 12% | 52% |5% | 0%
Hotel, holiday
village voo/iim | 1263 | 137.9 | 12% | 37% | 6% | 5% | 24% | 2% | 15% | 2% | 38% | 5% | 0% | 4% |37% | 32% | 6% |50% | 26% | 46% |5% | 2%
won
Rented
apartment T | 458 | 41.8 | 13% | 49% | 3% | 4% | 18% | 6% | 18% | 1% | 52% | 5% | 1% | 3% |28% | 44% | 19% |54% | 11% | 40% |6% | 4%
NNy
Ezcgl';d home | 454 [ 161 | 20% | 43% | 0% | 3% | 1% | 2% | 15% | 4% | 68% | 4% | 5% | 1% | 4% | 61% | 4% |43%| 3% | 19% [20%| 1%
Other \nx 27 3.1 0% | 41% | 3% | 0% | 19% | 0% | 16% | 0% | 13% | 0% | 0% | 0% |28% | 12% | 0% |31%| 4% | 50% |35%| 11%
Total 5”"no 2717 2801 | 13% | 39% | 3% | 4% | 17% | 3% | 15% | 2% | 44% | 4% | 1% | 3% |28% | 37% | 8% |49% | 16% | 38% |8% | 4%
FIrStVisit W | go5 | 720 | 11% | 40% | 9% | 4% | 30% | 3% | 19% | 2% | 34% | 5% | 0% | 2% |45% | 28% | 10% |55%| 21% | 57% |6% | 1%
First/Return l:”m —
visit wpra eturn visit 2042 | 208.1 | 14% | 39% | 2% | 4% | 12% | 3% | 14% | 2% | 47% | 4% | 1% | 3% |23% | 40% | 7% |47%| 14% | 32% |8% | 5%
ATin/pluxa o) fpe
Total 2”no 2717 | 280.1 | 13% | 39% | 3% | 4% | 17% | 3% | 15% | 2% | 44% | 4% | 1% | 3% |28% | 37% | 8% |49% | 16% | 38% |8% | 4%

N'MaIwN 21 n7RW* Multiple choice question




ANK + NIMPY NIRTN 2 N9 88

8w 0I' 30 TV INnwW DN W 0Mp'vn DI2YNN 'WYNnR 2.3

.D™MPWN DI7YWNN 'WWXAK7 VAID1 D'DI19N DINI DAXIN AT p9d

oI’ 30 TV PN INnYW 0NN NRNINA D'MIPY DI7YN 'WXNDNR

Cash |nitn Credit card '\MwN D'D1] Smartphone Dan [19%0
Europe nan's 27% 71% 2%
N.America [19¥
merica | 14% 86% 0%
NN
Oceania n"IN'PIN 12% 87% 1%
.America DNt
S-America 30% 70% 0%
NpPINN
2"no 21% 78% 1%

.12V NP0 71N DM701AT DNNK D'UNAND DI7WNY7 |NITAA DI7WNN 12VN1 NRANN N2
:DMN1 1P VYA NN DDA WIN'RR X
.(87%) T121n11"NN ,n7an,(93%) 'on *
(76%) 'NnXV 91N IVANY
.(85%) n'pov Nvn? KW IVANY

(84%) n1w 1A nYw

L . - -

.(76%) 1TIN 1P DAY INTY



INK + NIMPY NIRTN 2 N9

"MPWV DI2YN 'WXNAKRI 0NN NIXAN '97 01N :2.3.1 019

Table 2.3.1: tourists by country of residence and main means of payment for expenses

Main means of Payment DI?wnn 'vxnx

npvn
Sample Tourists ICreld't
DaTn | (Thousands) ;
own | onem e Total Cash card Smartphone
n'"io | |nimn 0'L1] Dan [19%v
INIWNR
Grand Total 2”no 2710 279.4 100% 21% 78% 1%
France na1x 481 43.2 100% 27% 72% 1%
Germany n'ana 238 12.5 100% 12% 86% 2%
Italy n"9u'N 198 5.7 100% 14% 83% 3%
Europe Russia n'oN 125 15.0 100% 73% 27% 0%
N9N'N . Ki
ﬁ1§::§:o—r.?rmm 287 24.9 100% | 19% 80% 1%
Rest of Europe o o o o
L9 R 314 46.3 100% 20% 75% 5%
N.America | Canada nTp 124 7.8 100% 19% 80% 1%
19y
1|7-1nx USA 1"nIN 775 113.9 100% 14% 86% 0%
i
S.America
nNT Brazil 7'Ma 68 6.3 100% 30% 70% 0%
NN
Oceania | Australia 100 3.6 100% | 12% 87% 1%
MINPIN N"DOIN
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"IpPW DIYWN 'WXNNI D"aNN '9? 0N :2.3.2 niY

Table 2.3.2: tourists by characteristics and main means of payment for expenses

Main means of Payment "np'vn DI?WNn 'UXNX

Tourists
Sample h d
IR TR (T.o.l.‘sa.n s) Total Cash it Credit card ©'012 | Smartphone
01'n AR 2"no NIWN Dan j1ayv
FIT 'xnxy yon 2356 242.1 100% 19% 80% 1%
Travel -
Organization ?:?;Y:"Ze“ Vel i 354 37.2 100% 33% 66% 1%
nY'olIn X '
Total ”no 2710 279.4 100% 21% 78% 1%
Christian mxn 649 76.0 100% 32% 68% 0%
Jewish minr 1210 125.0 100% 18% 82% 1%
Agnostic/Atheist 114 10.0 100% 31% 69% 1%
ReligionnT  I5ther anx 125 133 100% 42% 58% 0%
f\ﬁ'}f’wq“es“c’” L 612 55.1 100% 7% 89% 4%
Total 2”no 2710 279.4 100% 21% 78% 1%
Business ooy 227 27.5 100% 6% 93% 1%
Holiday won 368 38.0 100% 21% 7% 1%
Eﬁ[[g;"“s’ pilgrimage 293 32.9 100% 46% 53% 0%
Primary Touring& sightseeing 480 46.0 100% 15% 81% 4%
Purpose maon [w'ol n
a17'an —
Visit friends and
relatives nrang N 1203 119.2 100% 21% 78% 1%
DT T
Other "\nx 139 15.9 100% 12% 88% 1%
Total 3”no 2710 279.4 100% 21% 78% 1%
Erﬁ:‘_"jf; an relatives)  7g9 75.4 100% 31% 69% 1%
|
Hostel nnoox 54 5.8 100% 42% 57% 1%
_ AEE, elHeEs IEEE 1259 137.5 100% 18% 80% 206
Main won 19)/ji'm
(BTN Rented apartment anrT
|10DX A10 it P ' 458 41.8 100% 12% 85% 2%
Second home nw na 152 15.8 100% 14% 86% 0%
Other Aanx 26 3.0 100% 36% 64% 0%
Total 2”no 2710 279.4 100% 21% 78% 1%
- First visit pux g 674 71.9 100% 25% 73% 2%
irst/Return
visit g Return visit atin Wpra 2036 207.5 100% 19% 79% 1%
ATIN/IUXR
Total ”no 2710 279.4 100% 21% 78% 1%
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DY D'N'wn [Ix nivaw - 2.4

1991

|

[2 D710 NWYI AN'TN .YINL IIPIAN (2 DIY D'DAMN NNJA DX NIVIAY DX T2 IWpAND DN

NI [IXT NIVIAY XN D122 V10210 [IX NIVIAY YN0 0] 1V IWRI NDATS

N7" "N 1IN WN WD L7 2 1 "2 NT 02102 NaN2) "X WL 1R 2V yi7nn nen DN n7ReN

:178WIY DNLNI9 197 AT N22D 707 "D2NNA YR XN NI V11270 YR

NIVYY TINR nldx NVY TINR 7101 NIVY TINR
n%1o0 1-5 Average 1-5 yxInn (5 1x 4) (3)a10 2w 1)
Satisfaction from trip (1-5) nivaw
e 4.5 91% 9% 1%
Value for money (1-5) 9029 ninn 35 49% 30% 21%
Wi-Fi (1-5) 3.7 58% 30% 12%
Information (1-5) vTn 3.8 64% 26% 11%
Commercial Fairness (1-5) nian
I 3.6 56% 32% 12%
Public Transport (1-5) nniax Mann 3.9 69% 23% 8%
Cleanliness (1-5) ji'p" 3.3 46% 32% 23%
Accessibility (1-5) niwmaa 4.0 70% 26% 4%
Safety (1-5) jinvn 4.3 85% 14% 1%
Infrastructures (1-5) nirmwn 3.6 54% 34% 13%
n%10 1-7 vNIinn 6-7 NIYY TINN 3-5 NVW TINN NIVW TINN 1-2
YNNI P 2V NN 6.7 92% 7% 0%

1 9]l a1y La Wy Vi M) s T N

2

NN NN L (M"o7nna Y™ "y 1) 7 nn 6.7 2V nTny 78w 11pa v naxnnn nm

NINAN NIXINAN DN 21P2 INXND] AN NN 782 1p12 20 nxnn

OPTN NN ANIN Y NT'YNn

.(6.8) 2"nIN1 (6.8) NT12,(6.9) 71N e

NN [N 1 DR (6.2) N'oNI(6.6) N1INTAN DMPN 11 ARXNAI N'ON' NN XN e

:01"N 272 NI AN DX 1IRXA DTN YW Yp1 nann gnna

N'D N NN NAWND 6.2 7w nX7nn

(6.9) naMx DIUPANLAY e

(6.9) KN 21 IVINY e
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(6.9) nw nraal (6.9) niMoaNa N7W e

(6.8) D'TIN'DNI'N P e

N I nvay 3
.57mMn 4.5 an'n ontnn 2w N9700 (1IN niviay
NINAN NIXINDNA DN 21P2 ANXND] N'ON' NNIAA N7 I NIVAY . X
. (4.6) 7'721 (4.6) n*DOIN,(4.7) A"DINN e
. (4.2)n97¥1 (4.2) N'OINN DN'N 22 AKX N'ON' N21N [IXNT NIVIAY e
:01'N 22NN NN N7 [INT NIVIAY IIRXD DYDY U MaNn NN X
(4.8) MUNn 202 1IVDNY e
. (4.6) 21011 (4.7) niaMX DUPANMILNY e
. (4.6)pxn2p e

. (4.5) wan9a/nany e

:qoa? minn 4
.571mn 3.5 %y TnY 90237 nnnn iy
NINAN NIXINDA DN QP2 NXNI N'ON! NI I X
(3.5) nanxxwi (3.5) n1p,(3.8)2"nINn e
(3.0) n'oNI1(3.0) NOIXA DN 2IPANRXAI NI |IX @
:0M1N 2P RXNI NI NI 027 NMINAN [I'Y XXN] DNYNN 72 Up naNn NN X
(3.9) kN 22 IWINY e
(3.7) nmoananw e

(3.7) 201m1(3.7) N DUPANILNY e

JDINYND DILI'RN NIA'NA I NIWAY .5
.3.7 2V 0TV NUXINAN |IXIN NIVIAY
NINAN NIXINDA DN 212 ANXN] N'ON!' NN NY2] (I NIvAY X
(3.8) n'onni (4.0) n"woIN,(4.0) nD'RN e
(3.2) 7'T21(3.5) NTIpn 0NN 2P NRXNI NN [INT NIVIAY e
:0"1'"'N 27PN DI N2 [INT NIVIAY 1IN DYDY v raNn NN x

(4.1) nwnnanNw e
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NINAN NIXINDNA DN 21P2 ANXND] N'ON' NNIAA N7 I NIVAY X
.(3.8) N (3.9)2"nN,(3.9) n"7DINN @
.(3.4) nHDOINI(3.5) NTIPN DN 2P NNXAI NN I NIVIAY e
:01"'N 2712 N0 NI N7 [INT NIVIAY ARNNDI DNYNN YW U1 MaNn NN X
(3.9) DanNpionan NI (4.2) M N1 nNw e
(4.0) N 2o Ny e
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(3.7) n"20'w1 (3.7) '1M2,(3.8) 2" nNn
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:0"1"'N 17PN DDA N2 [IX NIVIAY IIRXND DYDY U IraNn N X
(4.3) puxn 2rva wvnany e
(4.0) 2011 (4.2) NIAYZX DAUPANILAY e

(4.1) nimoaxa %Y e



ANK + NIMPY NIRRT 2 N9

94

.(4.0) 783w [IwK 112 DAY INTY

JI'PI DN I NV .9

[I'¥N2 D2 D'NT 0RIMA) 2024 Nmiw Nniv? 0.4 22 nT- 3.3 20 NNV NUXINNN [IX1N NIVIAY
(2025 9w lwNn

:NINAN NININAN DN 2P NINXND] N'ON! NN 1Y% (INT v

(3.4)n"720'N1 (3.5) 7'11,(3.7) n'onNn

.(3.1) nTap1 (3.1) n"DOINND 0NN 2P NRNAL N21IN [IXT NIVIAY

:0'N 272 NN NI D972 [INT NIVIAY INND DTN YW Up1 rann nna

(4.1) pxn 2o wnany
.(4.1) onxn
.(4.0) 2011 (4.0) NiIA7X DR NLNY

.(4.0) yaIxa [IlwxrIN DIIPR INTY

JNIYIN NNN Ix nivaw 10

4.0 9V DTNV NUXINNAN [IX1N NIVAY

:NINAN NININAN DN 2P NINXNDY N'ON! NN 192 |IX1 Ny

.(4.0) nan'~ zwi (4.0) 2"nN,(4.3) noiNn
.(3.5) 2'Ma1 (3.6) NTapM 0NN 2P NRXNAL N21INA [IXT NIVAY
:0"1'"N 2P NI AN N2 [IXT NIVRAY IRXND DYDY U1 rann Jnna
(4.1) PN 2rva vnanwy
.(4.1) onxn 2
.(4.0) 201111 (4.0) niv%x DIPTA NYVNY

.(4.0) yaIx2 [lwxrIN DIIPR INTY

(INL1N NYINNN [IX1 Niv\aw

A1

2025 9w lwrn |I'nin NNRIY? 0.22 n'u 4.3 20 nTAY NUXINNDN |IXIN NIV

:NINAN NININDAN D' 2P NINXA] N'ON! NNiaa 1Y% [IXT Nivaw

.(4.4) 2"nN1 (4.4) N0 L,(4.5) 'Tan

(4.1) nTRIRNN N2AMNNI(4.2) N'IDDIRN DM AP NRYAI NN [IXT NIVAY

:0"1'"'N 272 NI NN D972 [INT NIVIAY IRXD DMYNN Y U1 rann nna

.(4.5) nimoana n%vw



95 INK + NIMPYY NIRTN 2 N9

(4.5) )MuNn 2roaivnany e
(4.4) 2v011mM1 (4.5) NYX DUPTANILNY e

(4.4) puxan Dipa Nty e

NIMYNNN [Ix1 Nivaw .12

.3.6 2V NTNY NUXINNN [IX1N NIVIAY

NINAN NIXINDA DN 21D ANXN] NON!' NNIAA NY2] I NIvAY X
(3.6).n170'N1 (3.7) 2"NN,(3.8) n'DINN @
(3.4).9'M2a1 (3.4) NTNINAN N2700NNN DNYN QP2 ANXA NN (I NIVIY e
:DNN 2P NI AN NY7D (1IN NIVIAY RN DDA YW U AN NN X
(3.7) mnw nrman (3.8) nw nna vy e

[(3.6) o1 DfaNp Ut (3.7) 200 im opraniony. e

JIXN NIYAY 1IN )INN NEXN NaIn

DII'YN NIX APV [DINQ D'PYN IR 71'02 D'YANN DNUNN CAIRAND 700N NYOWUN e
1NV NWINN ,4.8 :N'7'70 [Ix1 NIY'AY) DTN DTN 722 VYND NI DI
N1AIRAN NNAoNN D 0'NDIN 0IMan .(3.9 :qod7 namni,3.9 :pnio ninan 4.5
JANW 179 nN'YR DTN DR DTIYNYN NNSYNI it NN Y Nn DR NTTIAN

NN L (DN NN'702 2N71) DRNAIRAYT DNITA I NIYRAY 7210 DYXN TR e

,(6.9) "n1Ia NN NXY7NNN NNY DK D'YN DN .2 [IX DIY2Y DAY NR9XN

JINVAI NNIANN ,NIY'A1] 021X DAY

D'1IN O'RPINR D'NY TIVA :N9N'KR 710 NOINN NI - 9037 NINNN NO'ON e
NOI¥N 0NN 7Y WATAI — N9N'RNA TN 707 D 151 ,(3.8) n'on' NN o037 ninn
TIYNYN W9 INT .ARXINT 0N Nzoon Nimn 72apn 1'’kw wn — (3.0 [1rx) nroni
NIMYN 7y DY X7 DDNNON 17X D'7NPY NTAIYN NIRT? TN ,NION" NN WAITY

JAINN 7' 7w novyn 7y X7 nimiay



ANK + NIMPY NIRRT 2 N9

96

"¥N=5 ,w72N0=1 ,NN"Nn "MN'wN [IX1 NIvAaY :2.4.1 N1

Table 2.4.1: satisfaction from tourism services (1=poor,5=excellent)

Average Exellent Very
& good 1Iv | GoodaIL Fair1'ao | Poor w7n

1-5 yxinn |'xn -
Satisfaction from trip (1- 45 60% 31% 9% 0% 0%
5) 21pann jIx1n nvaw
Value for money (1-5) 3.5 24% 26% 30% 16% 4%
9037 nInn
Wi-Fi (1-5) 3.7 28% 30% 30% 8% 4%
Information (1-5) vTn 3.8 31% 33% 26% 7% 1%
Commercial Fairness (1- 36 19% 36% 399 9% 3%
5) D"inion NN
Public T 1-

ublic Transport (1-5) 3.9 33% 36% 23% 6% 1%

N1y NIann
Cleanliness (1-5) jI'p1 3.3 15% 31% 32% 19% 4%
Accessibility (1-5) niwnaa 4.0 30% 40% 26% 3% 1%
Safety (1-5) inva 43 47% 38% 14% 1% 0%
'I:f;a;:““”res (1-5) 3.6 22% 31% 34% 10% 3%




97 INK + NIMPYY NIRTN 2 N9
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Table 2.4.2: tourists by country of residence and overall satisfaction (1=poor,5=excellent)

Satisfaction from Trip (1-5) jIx2n nivfaw
ApPANN
Sample Tourists Very — Average
DATN Thousands 1-5
( ) Exellent | good Good Fair | Poor
D A'vn "N an uxinn
|'IXn ml]b] alb 2110 wn
TIRND
Grand Total 2”no 2717 280.1 60% 31% 9% 0% | 0% 45
France na1x 485 436 43% 39% 17% 1% | 1% 4.2
Germany n'In1A 238 12.5 51% 39% 10% 0% | 0% 4.4
Italy ntyuiN 198 5.7 45% 46% 8% 0% | 0% 4.4
Europe Russia n'on 126 15.1 43% 39% 18% 0% | 0% 4.2
nan'R U. Kingdom
n'mmij S 288 25.1 58% 31% 10% 0% | 1% 45
R fE
1:’::: m‘:;”e 314 46.3 57% | 36% 7% 0% | 0% 45
N.America | Canada nTp 124 7.8 63% 29% 8% 0% | 0% 4.6
193
n'p,mx USA 12''n N 776 114.0 71% 24% 5% 0% | 0% 4.7
S.America
DNt Brazil yMa 68 6.3 68% 27% 6% 0% | 0% 4.6
NN
CEXGLE | ATEEE 100 3.6 66% 31% 0% 3% | 0% 4.6
N'IN'PIR N'"DOIN
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Table 2.4.3: tourists by characteristics and overall satisfaction (1=poor,5=excellent)

Satisfaction from Trip (1-5) pIx1n niwvnaw

. QUpann
Sample Tourists Average
oaTn | (Thousands) Very 1-5
D'wN | D'N'A7R | Exellent | good | Good Fair Poor yxinn
|'i¥n aI 2 10 whn
TIND
FIT 'xnxy yon 2361 242.6 57% 33% 9% 0% 0% 45
Travel .
Organization CHEEEEE ToLl R 37.5 80% | 17% | 2% | 0% | 0% 4.8
|AINn 71ro
nY'oln X
Total 2”no 2717 280.1 60% 31% 9% 0% 0% 4.5
Christian mxn 650 76.1 63% 31% 6% 0% 0% 4.6
Jewish ™t 1214 125.5 62% 28% 9% 0% 0% 4.5
Agnostic/Atheist 115 10.0 41% 40% 15% 0% 3% 4.2
Religion n7 Other anx 126 134 44% | 30% | 24% | 1% 1% 4.1
i'f"}f’wq;f.ii“on 612 55.1 58% | 35% | 6% 0% | 0% 45
Total 2”no 2717 280.1 60% 31% 9% 0% 0% 4.5
Business npoy 228 27.5 48% 40% 13% 0% 0% 4.4
Holiday wean 368 38.0 54% 37% 8% 0% 0% 4.5
Religious/
pilgrimage 293 32.9 76% | 20% | 4% 0% | 0% 4.7
nn"x
Primary Touring&
Purpose nnon | Sightseeing wm | 480 46.0 66% | 25% | 9% | 0% | 0% 4.6
Apan ‘ol
Visit friends and
relatives 1pra 1207 119.6 58% 33% 8% 0% 0% 4.5
o'T"T'l D"ANP
Other anx 141 16.1 63% 26% 11% 0% 0% 4.5
Total 2”no 2717 280.1 60% 31% 9% 0% 0% 4.5
Friends/
relatives /nman 761 75.4 55% 34% 10% 0% 1% 4.4
DNy
Hostel nn0ox 54 5.8 57% 33% 9% 0% 0% 4.5
Hotel, holiday
village 19d/ji'm 1263 137.9 63% 29% 8% 0% 0% 45
Main won
Accommodation [ Rented
I10dX a10 apartment T 458 41.8 62% | 29% 9% 0% 0% 4.5
MY
Ezcg.';d Ee 154 16.1 50% | 33% | 8% | 0% | 0% 45
Other Anx 27 3.1 44% 42% 14% 0% 0% 4.3
Total 2”no 2717 280.1 60% 31% 9% 0% 0% 4.5
Firstvisit wpa | g7 72.0 620 | 29% | 8% | 0% | 0% 45
First/Return 17 XG0 R
visit 2GS 2042 208.1 59% | 32% | 9% | 0% | 0% 45
ATIN/jIlUNY TN '
Total >”no 2717 280.1 60% 31% 9% 0% 0% 4.5
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Table 2.4.4: tourists by country of residence and value for money (1=poor,5=excellent)

Value for Money (1-5) q02% ninn
Sample Tourists Very R
DaTn | (Thousands) | Exellent good d Fair Poor | 1.5yvinn
Da'wn | DN avR Jxn R 1[) Good 2Ib 1m0 | wyn
TINND
Grand Total 2”no 2717 280.1 24% 26% 30% 16% | 4% 3.5
France nany 485 43.6 16% 16% 32% 30% | 6% 3.0
Germany n'aIn1a 238 12.5 15% 31% 38% 15% 1% 3.5
Italy n"ypN 198 5.7 21% 26% 31% 20% 1% 35
_E]‘;::‘;e Russia n'on 126 15.1 17% 17% 26% 30% | 10% 3.0
1
L 288 25.1 18% 21% 33% 21% | 8% 3.2
NTNINNN NAYNNn
z:;‘;f;‘g”e 314 46.3 19% 29% 37% 13% | 2% 35
1
N.America | Canada nTip 124 7.8 27% 21% 33% 17% 2% 3.5
1oy
hRBN USA 2"nx 776 114.0 33% 29% 25% 10% | 3% 3.8
S.America
DNt Brazil M2 68 6.3 6% 26% 46% 18% | 4% 3.1
PR
3‘;‘;‘"::3 Australia nwoix | 100 3.6 18% 33% 2% | 11% | 15% 3.3
i i
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Table 2.4.5: tourists by characteristics and value for money (1=poor,5=excellent)

Value for Money (1-5) q02? ninn

Sample Tourists Very Average
oaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
pa'wn | pAvnayr jixn 10 ww | mo | wun y¥Inn
TIND
FIT 'xnxy yvon 2361 242.6 22% 25% | 30% | 18% 5% 3.4
Travel -
Organization ?:?:Y;".'ng Tour 1 356 375 35% | 27% | 30% | 8% | 1% | 3.9
AVI0IN 12X '
Total 2”no 2717 280.1 24% 26% | 30% | 16% 4% 35
Christian nxn 650 76.1 22% 27% | 34% | 14% 2% 35
Jewish mins 1214 1255 21% 25% | 30% | 18% 6% 34
Agnostic/Atheist 115 10.0 12% 25% | 34% | 17% 12% 3.1
Religion ny Other Anx 126 13.4 26% | 16% | 28% | 23% | 7% 3.3
_Siﬁ'xpwqﬁfi“on 612 55.1 33% | 27% | 24% | 14% | 1% | 3.8
Total 2”no 2717 280.1 24% 26% | 30% | 16% 4% 35
Business n'poy 228 27.5 21% 27% | 37% | 10% 5% 3.5
Holiday won 368 38.0 16% 35% | 28% | 19% 2% 3.4
Religious/
pilgrimage 293 32.9 29% | 22% | 38% | 11% | 0% 3.7
nn"y
Primary Touring&
Purpose mon | Sightseeing wn | 480 46.0 31% | 27% | 25% | 12% | 6% 3.7
Aan '1|'0|
Visit friends and
relatives " 1207 119.6 23% 21% | 30% | 21% 5% 3.4
o'7TTI D'2ANP
Other A'nx 141 16.1 23% 34% | 27% | 10% 6% 3.6
Total >”no 2717 280.1 24% 26% | 30% | 16% 4% 3.5
Friends/
relatives /nman 761 75.4 20% 17% | 34% | 23% 6% 3.2
DNy
Hostel nnoax 54 5.8 36% 19% | 23% | 21% 0% 3.7
Hotel, holiday
village 19/ji'"m 1263 137.9 24% 29% | 30% | 13% 3% 3.6
Main won
Accommodation [ Rented
Jtodx a0 apartment arT 458 41.8 27% | 27% | 27% | 16% | 4% 3.6
MY
Second home 154 16.1 30% | 29% | 22% | 14% | 5% | 3.7
Other A.nx 27 3.1 11% 53% | 24% 8% 4% 3.6
Total >”no 2717 280.1 24% 26% | 30% | 16% 4% 3.5
SIS T 72.0 2506 | 28% | 31% | 13% | 4% 36
First/Return J17 X5
visit g LR 2042 208.1 23% | 25% | 30% | 18% | 4% | 35
ATIn/jiUx TN '
Total 2”no 2717 280.1 24% 26% | 30% | 16% 4% 35

*N'Maivn 21 n7xw* Multiple choice question
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Definitely not recommend =1, =7) Table 2.4.6: Tourists by country of residence and recommend Israel

(Highly recommend

Recommend Israel (1-7

2w YV yinn

Probably Definitely
Not not not
Sample| Tourists Highly Certainly | Probably | sure fecommend Not ecommend|Average
DTN |(Thousands)recommendfecommendyrecommend| % N? "X recommend| y'2nx X? 1-5
D2'wn| DN AR | TIND YRR Y'70x 2NN NN | NIV y'7nR Y'IMN X2 272 uxInn
Grand Total 2”no 2717 280.1 82% 10% 6% 1% 0% 0% 0% 6.7
France naay 485 43.6 80% 12% 4% 2% 0% 0% 1% 6.7
Germany n'ama 238 12.5 71% 21% 6% 1% 0% 1% 0% 6.6
Italy n'yv'x 198 5.7 70% 23% 5% 2% 0% 0% 0% 6.6
Europe P\ ssia nron 126 | 15.1 52% 21% 25% 1% 0% 0% 0% 6.2
Nan'™
U- Kingdom 288 | 25.1 80% 11% 6% | 2% | 1% 1% 0% 6.6
NTNINAN N2NNN
Rest of Europe o o 0 0 o o .
L arN TN 314 46.3 76% 14% 8% 1% 0% 0% 0% 6.6
N.Americaicanada nTip 124 7.8 91% 2% 7% 0% 0% 0% 0% 6.8
nax
apAnR USA 1"'nIN 776 114.0 90% 6% 3% 2% 0% 0% 0% 6.8
S.America
onNT Brazil 7'ma 68 6.3 94% 3% 3% 0% 0% 0% 0% 6.9
NPINR
Oceant? laustralia avwo| 100 | 3.6 88% 4% 4% | 0% | 3% 0% 0% | 6.7
i i
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Table 2.4.7: tourists by characteristics and recommend Israel (Definitely not recommend=1, Highly

recommend=7 )

Recommend Israel (1-7) 2xe! Hv y'ynn

. Probably Definitely
Sample| Tourists Highly Certainly ProbanyJ Not not Not - |Average|
DTN [(Thousands) ecommend|sure 1-5
recommendypecommend recommendjecommendyrecommend
Qiaten| nnvn K TINND V'R y'7nr NI X7 X728 | YONRN? | YRR NS vinn
yonx  |niva :
y'nn 292
Travel FIT 'xnxvvon | 2361 242.6 80% 11% 6% 2% 0% 0% 0% 6.7
Organization c::lg:;';fs Tour | 356 | 375 94% 4% 1% | 1% | 0% 0% 0% 6.9
VoI IR o270 2717 280.1 82% 10% 6% | 1% | 0% 0% 0% 6.7
Christian nxn 650 76.1 81% 11% 6% 2% 0% 0% 0% 6.7
Jewish o 1214 | 125.5 90% 7% 3% 1% 0% 0% 0% 6.8
IAgnostic/Atheist| 115 10.0 66% 10% 10% 7% 3% 0% 3% 6.1
Religion n7 Other 1NN 126 13.4 71% 15% 7% 6% 0% 1% 1% 6.5
f";':‘::f::w" 612 [ 55.1 72% 17% 1% | 0% | 0% 0% 0% 6.6
Total 2”n0 2717 | 280.1 82% 10% 6% 1% 0% 0% 0% 6.7
Business D'pov | 228 27.5 67% 11% 14% 6% 2% 0% 0% 6.4
Holiday waia 368 38.0 81% 12% 6% 1% 0% 0% 0% 6.7
Religious/
pilgrimage 293 32.9 94% 1% 1% 1% 0% 0% 0% 6.9
miavox
Primary Touring&
Purpose nivn ightseeing 'n | 480 46.0 84% 9% 5% 2% 0% 0% 0% 6.7
'“plln V]|
Visit friends and
relatives upa | 1207 | 119.6 81% 12% 5% 1% 0% 0% 0% 6.7
D'T'TI DANp
Other NN 141 16.1 86% 8% 6% 0% 0% 0% 0% 6.8
Total 2”n0 2717 | 280.1 82% 10% 6% 1% 0% 0% 0% 6.7
Friends/
relatives /onan| 761 75.4 77% 12% 9% 1% 0% 0% 1% 6.6
Danp
Hostel n1a0ax 54 5.8 90% 7% 2% 0% 0% 0% 0% 6.9
Hotel, holiday
Main village 192/p%n | 1263 | 137.9 82% 10% 5% 2% 0% 0% 0% 6.7
wall
AccommodationRented
[ReBn2elie apartment m'T| 458 | 41.8 85% 12% 2% 2% | 0% 0% 0% 6.8
nnw
sf\:;": home | 154 | 161 91% 4% 5% | 0% | 0% 0% 0% 6.9
Other InN 27 3.1 83% 2% 8% 8% 0% 0% 0% 6.6
Total 2”n0 2717 | 280.1 82% 10% 6% 1% 0% 0% 0% 6.7
First visit pn o o o o o o o
First/Return o 675 72.0 79% 11% 7% 3% 1% 0% 0% 6.6
visit upra - Returnvisit 50,5 1 5081 83% 10% 5% | 1% | 0% 0% 0% 6.7
hTin/jiwx LU TA
Total 2”no 2717 | 280.1 82% 10% 6% 1% 0% 0% 0% 6.7
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Table 2.4.8: tourists by country of residence and opinion on WIFI availability (poor=1, excellent=5)

Wi-Fi (1-5)
Sample Tourists Very Average
DaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
D'wn 0"M'"'N 'a7N |'ixn R1[)) R1[)) 1Mo | vwyn uxinn
TIND
Grand Total 2”nho 2470 256.3 28% 30% 30% 8% 4% 3.7
France nax 417 37.6 21% 33% 37% 5% 4% 3.6
Germany n'ana 209 11.0 27% 37% 27% 7% 2% 3.8
Italy n"ov'x 194 5.5 34% 39% 19% 6% 1% 4.0
Europe Russia n'on 119 14.2 35% 20% 37% 7% | 1% 3.8
nan'R U. Kingdom
’ g 263 22.6 23% 29% 34% 8% 6% 3.5
NTNINNN N2YNNn
R fE
est of Europe 289 42.3 31% | 29% | 29% | 6% | 5% 38
N9 INY
N.America | Canada nTap 107 6.8 27% 27% 27% 10% 9% 3.5
19X
nlp-'mx USA 1"nIX 716 106.7 29% 30% 28% 10% 3% 3.7
S.America
DINT Brazil 12 65 6.1 14% 33% 27% 14% | 12% 3.2
npnR
- = i
Oceania ustralia 91 33 30% | 40% | 28% | 2% | 0% 4.0
NIRPIN N1YyIVDIN
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Table 2.4.9: tourists by characteristics and opinion on WIFI availability (poor=1, excellent=5)

Wi-Fi (1-5)
Sample Tourists Very Average
DA | (Thousands) | Exellent | good | Good Fair Poor 1-5
Da'wn | Dnrmeavn ['Ixn B B 1110 won yNInn
TIND
FIT '‘xnxy yon 2134 220.4 28% 30% 30% 8% 4% 3.7
Travell . Organized Tour
Organization 336 35.8 24% 36% 29% 6% 5% 3.7
|]A7IRN 71ro
Y1010 [N
Total >”no 2470 256.3 28% 30% 30% 8% 4% 3.7
Christian mxn 599 71.4 24% 30% 31% 10% 5% 3.6
Jewish ™t 1058 110.2 31% 28% 27% 9% 5% 3.7
Agnostic/Atheist 101 8.6 12% 38% 36% 10% 4% 3.4
Religion n7 Other nx 118 127 9% | 30% | 48% | 9% | 4% 33
Sl aresien 594 53.4 32% | 35% | 30% | 3% | 1% 3.9
AINY AT
Total 2”no 2470 256.3 28% 30% 30% 8% 4% 3.7
Business n'poy 220 26.7 28% 32% 31% 9% 1% 3.8
Holiday wan 339 35.0 33% 26% 31% 5% 5% 3.8
Religious/
pilgrimage 263 30.3 17% 22% 39% 16% 5% 3.3
nn"'x
Primary Touring&
sightseeing 'n 454 43.3 32% 34% 24% 6% 4% 3.8
Purpose maon
AN Lll'lJl
Visit friends and
relatives 1065 106.1 28% 32% 29% 8% 3% 3.7
D'T'T'I DNy
Other anx 129 14.9 21% 31% 31% 3% 13% 3.4
Total 2”no 2470 256.3 28% 30% 30% 8% 4% 3.7
Friends/
relatives /nman 678 67.6 25% 33% 29% 8% 4% 3.7
DNy
Hostel nnoox 46 5.0 18% 26% 44% 9% 3% 35
Hotel, holiday
village 19d/ji'm 1194 131.5 27% 31% 31% 7% 4% 3.7
Main von
Accommodation | Rented
[10OX a10 apartment aaeT 425 37.9 30% | 30% | 26% 12% 2% 3.7
DY
izcj‘:f‘nd Ee 108 115 48% | 20% | 31% | 2% | 0% 41
Other Anx 19 2.6 20% 21% 28% 4% 26% 3.1
Total 2”’no 2470 256.3 28% 30% 30% 8% 4% 3.7
G LN 20 66.7 28% | 29% | 32% | 8% | 4% 37
First/Return 1€ NG\ R
visit G 1850 189.6 28% | 31% | 29% | 8% | 4% 37
aTin/jlox q7IN 21"
Total >”no 2470 256.3 28% 30% 30% 8% 4% 3.7
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Table 2.4.10: tourists by country of residence and availability of information (poor=1, excellent=5)

Information (1-5) vT'n
Sample Tourists Very Average
DaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
Dn'wn 0"M'"'n 'a”N |'Ixn R1]}) aIv M0 | vwon uxIinn
TIND
Grand Total 2”no 2094 215.9 31% 33% 26% 7% 4% 3.8
France nax 335 30.2 29% 31% 30% 7% 4% 3.7
Germany n'ana 174 9.1 28% 39% 26% 5% 3% 3.8
Italy n"0'x 182 5.1 26% 45% 28% 1% 1% 3.9
Europe Russia n'on 104 12.4 24% 31% 33% 12% | 0% 3.7
nan'x U. Kingdom
) g 209 17.3 25% 34% 32% 7% 2% 3.7
NTNINNN NN
Rest of E
est of turope 253 37.5 31% | 34% | 26% | 5% | 4% 3.8
NN INY
N.America | Canada nTip 102 6.3 17% 37% 28% 12% 6% 3.5
19y
nlp"lnN USA 1"nX 613 91.7 35% 32% 21% 7% 4% 3.9
S.America
DT Brazil 12 31 2.8 9% 65% 17% 3% 6% 3.7
PR
el 91 3.4 30% | 11% | 31% | 22% | 6% 3.4
NINPIR N"DOIN
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Table 2.4.11: tourists by characteristics and availability of information (poor=1, excellent=5)

Information (1-5) vT'n

Sample Tourists Very Average
DA | (Thousands) | Exellent | good | Good Fair Poor 1-5
Da'wn | DOUneavx ['Ixn B BT 110 whn yuNInn
TIND
FIT 'xnxy yvon 1930 198.6 30% 33% 26% 8% 3% 3.8
Travell . Organized Tour
Organization 164 17.4 43% 29% 17% 2% 8% 4.0
|]A7IRN 71ro
Y1010 [N
Total 2”no 2094 215.9 31% 33% 26% 7% 4% 3.8
Christian mxn 424 52.5 28% 32% 25% 7% 9% 3.6
Jewish e 912 93.8 31% 35% 25% 7% 2% 3.9
Agnostic/Atheist 69 6.2 17% 39% 28% 8% 7% 3.5
Religion n7 Other nx 86 9.7 23% | 29% | 24% | 20% | 4% 35
Sl aresien 603 53.8 36% |32% | 28% | 5% | 0% 4.0
AINY AT
Total 2”no 2094 215.9 31% 33% 26% 7% 4% 3.8
Business n'poy 196 24.4 26% 39% 24% 6% 5% 3.7
Holiday wan 329 33.8 30% 35% 26% 8% 2% 3.8
Religious/
pilgrimage 149 171 34% 27% 24% 5% 11% 3.7
nn"'x
Primary Touring&
Purpose mvn sightseeing wn 438 41.1 32% | 32% | 28% 7% 1% 3.9
AN Lll'lJl
Visit friends and
relatives 883 87.6 32% 34% 24% 7% 3% 3.8
D'T'TI DN
Other anx 99 11.9 27% 23% 33% 14% 3% 3.6
Total 2”no 2094 215.9 31% 33% 26% 7% 4% 3.8
Friends/
relatives /nman 503 50.2 33% 34% 24% 8% 1% 3.9
n'ang
Hostel nnoox 51 5.6 39% 12% 22% 15% 12% 35
Hotel, holiday
village 19d/ji'm 967 105.5 29% 34% 27% 7% 4% 3.8
Main von
Accommodation | Rented
|105X a10 apartment aT 422 38.6 27% 29% 30% 9% 6% 3.6
DY
izcj‘:f‘nd Ee 132 13.6 43% | 40% | 13% | 2% | 1% 4.2
Other anx 19 2.5 7% 62% 26% 6% 0% 3.7
Total 2”’no 2094 215.9 31% 33% 26% 7% 4% 3.8
UG 191 523 27% | 30% | 26% | 9% | 8% 3.6
First/Return 1€ NG\ R
visit G 1603 163.6 32% | 34% | 25% | 7% | 2% 3.9
aTin/jlox q7IN 21"
Total 2”no 2094 215.9 31% 33% 26% 7% 4% 3.8
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Table 2.4.12: tourists by characteristics and commercial fairness (poor=1, excellent=5)

Commercial Fairness (1-5) D"*inion nia'an
Sample Tourists Very Average
DaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
D'wn 0"'"'N 'aN |'ixn R1[)) R1[)) 1Mo | vwyn uxinn
TINN
Grand Total 2”nho 2540 262.4 19% 36% 32% 9% 3% 3.6
France nax 423 37.9 14% 32% 38% 12% 4% 34
Germany n'ana 225 11.9 12% 30% 42% 14% 2% 3.4
Italy n"ov'x 193 5.6 19% 40% 34% 7% 0% 3.7
Europe Russia n'on 114 13.5 15% 28% 41% 14% | 2% 3.4
nan'R U. Kingdom
’ g 271 23.5 13% 35% 38% 10% 4% 3.4
NTNINNN N2YNNn
R fE
1:’::: m‘:;”e 302 44.6 17% | 39% | 33% | 9% | 3% 36
N.America | Canada nTp 113 7.2 17% 26% 46% 10% 2% 34
19%
nlp"lnN USA 1"nIX 737 108.6 26% 37% 26% 8% 3% 3.8
S.America
DINT Brazil 12 65 6.1 6% 65% 26% 3% 0% 3.7
hh i)t
- A i
Oceania ustralia 97 36 19% | 37% | 28% | 12% | 4% 35
DINPIR N"DOIN
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Table 2.4.13: tourists by characteristics and commercial fairness (poor=1, excellent=5)

Commercial Fairness (1-5) D"inion nian
Sample Tourists Very Average
oaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
D2'wn | DNUnaYR ['I¥n 2D 2D 110 won yuxIinn
TIND
FIT 'xnxy yvon 2192 225.7 18% 35% | 34% | 10% 3% 3.6
jleve! Organized Tour
Organization 9 348 36.7 25% 45% | 23% 5% 2% 3.9
|AINn 1ro
nYy'olan X
Total 2”no 2540 262.4 19% 36% | 32% 9% 3% 3.6
Christian nxn 618 73.0 15% 38% | 35% 9% 2% 3.6
Jewish mins 1104 114.6 21% 36% | 31% 9% 4% 3.6
Agnostic/Atheist 103 9.1 4% 31% | 49% | 13% 2% 3.2
Religion n7 Other anx 110 115 16% | 44% | 28% | 5% | 7% 3.6
SITp g 605 54.3 25% | 34% | 29% | 11% | 1% 3.7
NINY AT
Total 2”no 2540 262.4 19% 36% | 32% 9% 3% 3.6
Business n'poy 211 25.9 18% 37% | 34% 9% 1% 3.6
Holiday won 351 36.4 22% 32% | 31% | 12% 4% 3.6
Religious/
pilgrimage 289 322 13% | 49% | 30% | 4% | 3% 3.6
nn"y
Primary Touring&
Purpose naon | Sightseeing wn | 464 44.5 25% | 37% | 29% | 7% | 2% 3.8
Aan '1|'0|
Visit friends and
relatives Apna 1091 108.0 19% 32% | 35% | 10% 3% 3.6
D'T'T DN
Other A'nx 134 15.3 12% 43% | 27% | 13% 5% 3.4
Total >”no 2540 262.4 19% 36% | 32% 9% 3% 3.6
Friends/
relatives /nman 687 67.6 18% 35% | 32% | 13% 2% 35
DNy
Hostel nnoox 53 5.7 7% 53% | 28% 8% 5% 3.5
Hotel, holiday
) village 193/)i'm 1187 130.7 22% | 38% | 29% | 9% 3% 3.7
Main won
Accommodation [ Rented
Jtodx a0 apartment arT 444 40.7 18% | 31% | 40% | 6% 4% 35
MDY
SEEME] AT 142 14.6 17% | 38% | 36% | 5% | 5% | 3.6
1Y N
Other anx 27 3.1 4% 38% | 53% 3% 2% 3.4
Total >”’no 2540 262.4 19% 36% | 32% 9% 3% 3.6
ISV T 69.0 19% | 38% | 33% | 7% | 3% 36
First/Return J17 X5
visit LR 1894 1935 19% | 36% | 32% | 10% | 3% 36
ATIn/jiUx TN '
Total 2”no 2540 262.4 19% 36% | 32% 9% 3% 3.6
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Table 2.4.14: tourists by country of residence and public transportation (poor=1, excellent=5)

Public Transport (1-5) n"ia'x niann
Sample Tourists Very Average
DaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
D'wn 0"'"'N 'aN |'ixn R1[)) R1[)) 1Mo | vwyn uxinn
TINN
Grand Total 2”nho 1852 184.5 33% 36% 23% 6% 1% 3.9
France nax 355 31.8 27% 38% 25% 8% 2% 3.8
Germany n'ana 181 9.5 25% 43% 23% 6% 3% 3.8
Italy n"ov'x 165 4.6 18% 38% 37% 5% 1% 3.7
Europe Russia n'on 100 11.9 29% 44% 21% 6% | 0% 4.0
nan'R U. Kingdom
’ g 214 19.0 33% 31% 24% 9% 3% 3.8
NTNINNN N2YNNn
R fE
est of Europe 212 323 27% | 41% | 25% | 6% | 2% 3.9
N9 INY
N.America | Canada nTap 82 4.9 32% 47% 13% 5% 3% 4.0
19%
nlp"lnN USA 1"nIX 444 65.8 42% 30% 21% 6% 0% 4.1
S.America
DINT Brazil 12 30 2.5 38% 30% 25% 0% 7% 3.9
hh i)t
- A i
Oceania ustralia 69 2.4 16% | 47% | 34% | 3% | 0% 38
DINPIR N"DOIN
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Table 2.4.15: tourists by characteristics and public transportation (poor=1, excellent=5)

Public Transport (1-5) niarx nann
Sample Tourists Very Average
DA | (Thousands) | Exellent | good | Good Fair Poor 1-5
Da'wn | Dn'neavR ['Ixn B B 1110 won yNInn
TIND
FIT 'xnxy yon 1780 177.6 32% 36% 24% 7% 1% 3.9
Travel Organized Tour
Organization 9 72 6.9 51% |33% | 11% | 3% | 3% 4.3
|]A7IRN 71ro
Y1010 [N
Total 2”no 1852 184.5 33% 36% 23% 6% 1% 3.9
Christian mxn 300 34.4 29% 39% 22% 8% 2% 3.9
Jewish ™t 894 91.2 38% 31% 22% 7% 1% 4.0
Agnostic/Atheist 63 5.3 16% 33% 34% 12% 5% 3.4
Religion n7 Other nx 68 7.2 33% | 34% | 24% | 6% | 3% 3.9
Sip guesiden 527 46.5 28% | 43% | 25% | 3% | 0% 4.0
AINY AT
Total 2”no 1852 184.5 33% 36% 23% 6% 1% 3.9
Business n'poy 108 12.7 28% 29% 28% 14% 1% 3.7
Holiday wean 284 27.8 37% 27% 29% 6% 1% 3.9
Religious/
pilgrimage 107 12.4 44% | 41% | 5% 9% 1% 4.2
nn"'x
Primary Touring&
Purpose mvn sightseeing wn 330 30.4 31% | 42% | 23% 3% 2% 4.0
AN Lll'lJl
Visit friends and
relatives 943 92.0 32% 37% 23% 6% 1% 3.9
D'T'T'I DNy
Other anx 80 9.1 34% 27% 27% 7% 6% 3.8
Total 2”no 1852 184.5 33% 36% 23% 6% 1% 3.9
Friends/
relatives /nman 571 55.2 34% 36% 21% 8% 2% 3.9
DNy
Hostel nnoox 46 5.4 43% 34% 18% 6% 0% 4.1
Hotel, holiday
) village 193/ji'm 677 70.8 31% | 38% | 24% 6% 1% 3.9
Main von
Accommodation | Rented
[10OX a10 apartment aaeT 399 36.0 34% | 38% | 21% 5% 2% 4.0
DY
SEEOTE IBE 140 14.7 37% | 26% | 29% | 9% | 0% 3.9
Y N
Other anx 19 2.4 19% 29% 48% 4% 0% 3.6
Total 2”’no 1852 184.5 33% 36% 23% 6% 1% 3.9
FIEEEEE i ) 345 35% | 38% | 19% | 6% | 2% 40
First/Return 1€ NG\ R
visit G 1501 150.0 33% | 35% | 24% | 6% | 1% 3.9
aTin/jlox q7IN 21"
Total >”no 1852 184.5 33% 36% 23% 6% 1% 3.9
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Table 2.4.16: tourists by country of residence and cleanliness (poor=1, excellent=5)

Cleanliness (1-5) jI'p1
Sample Tourists Very Average
DaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
Dn'wn 0"M'"'n 'aN |"Ixn 1))} a1 1Mo | vwyn uxIinn
TIND
Grand Total 2”no 2711 279.3 15% 31% 32% 19% 4% 3.3
France nax 484 43.5 15% 27% 32% 20% 6% 3.3
Germany n'ama 237 12.5 10% 26% 40% 17% 7% 3.2
Italy n"ov'x 198 5.7 14% 37% 32% 11% 5% 3.4
Europe Russia n'on 126 15.1 31% 28% 25% | 11% | 6% 3.7
nan'x U. Kingdom
) g 288 25.1 9% 38% 39% 12% 2% 3.4
NTNINNN NN
LEECTELD 312 46.0 16% | 29% | 29% | 23% | 3% 33
NAN'R INY
N.America | Canada nTip 124 7.8 9% 29% 31% 23% 8% 3.1
9%
nlp'1nN USA 1"nX 774 113.5 14% 33% 31% 19% 4% 34
S.America
DT Brazil '1a 68 6.3 17% 32% 33% 18% 0% 3.5
PR
el Al 100 36 15% 8% 48% | 28% | 1% 3.1
NIRPIN 2"NVDIN




ANK + NIMPY NIRRT 2 N9

112

I"x¥n=5,w%n=1 |I'p"31 DI"axnN '9%2 0" :2.4.17 N1y

Table 2.4.17: tourists by characteristics and cleanliness (poor=1, excellent=5)

Cleanliness (1-5) I'p"a

Sample Tourists Very Average
oaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
D2'wn | DNUnaYR ['I¥n 2D 2D 10 | wyn yuxIinn
TIND
FIT 'xnxy yvon 2355 241.7 14% 31% | 32% | 19% 4% 3.3
jleve! Organized Tour
Organization 9 356 375 17% 29% | 31% | 17% 6% 3.3
|AINn 1ro
nYy'olan X
Total 2”no 2711 279.3 15% 31% | 32% | 19% 4% 3.3
Christian nxn 648 75.7 15% 30% | 30% | 19% 5% 3.3
Jewish mins 1212 125.2 16% 32% | 31% | 18% 4% 34
Agnostic/Atheist 114 9.9 9% 19% | 48% | 16% 8% 3.0
Religion n7 Other anx 125 13.4 4% | 27% | 49% | 19% | 1% 3.2
SITp g 612 55.1 16% | 33% | 28% | 19% | 4% 3.4
NINY AT
Total 2”no 2711 279.3 15% 31% | 32% | 19% 4% 3.3
Business n'poy 225 27.1 8% 36% | 35% | 16% 5% 3.3
Holiday won 368 38.0 20% 32% | 28% | 18% 2% 35
Religious/
pilgrimage 293 32.9 14% | 25% | 38% | 17% | 6% 3.2
nn"y
Primary Touring&
Purpose mion sightseeing wn 480 46.0 11% | 30% | 36% | 20% | 3% 3.3
Aan 1ol
Visit friends and
relatives Apna 1204 119.2 16% 32% | 30% | 17% 5% 3.4
D'T'T DN
Other A'nx 141 16.1 11% 26% | 26% | 36% 1% 3.1
Total >”’no 2711 279.3 15% 31% | 32% | 19% 4% 3.3
Friends/
relatives /nman 758 75.0 17% 29% | 30% | 18% 5% 3.4
DNy
Hostel nnoox 54 5.8 4% 22% | 53% | 20% 0% 3.1
Hotel, holiday
) village 193/)i'm 1260 137.4 14% | 32% | 32% | 18% | 4% 3.3
Main won
Accommodation [ Rented
I103X a10 apartment T 458 41.8 15% 28% | 33% | 20% 3% 3.3
MDY
SEEME] AT 154 16.1 15% | 38% | 28% | 18% | 1% | 35
1Y N
Other anx 27 3.1 13% 17% | 29% | 42% 0% 3.0
Total >”’no 2711 279.3 15% 31% | 32% | 19% 4% 3.3
MR UL 73 716 17% | 28% | 33% | 17% | 6% 33
First/Return J17 X5
visit upa Return visit 2038 | 2076 14% | 32% | 31% | 19% | 3% | 3.3
ATIn/jiUx TN '
Total 2”no 2711 279.3 15% 31% | 32% | 19% 4% 3.3
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Table 2.4.18: tourists by country of residence and accessibility (poor=1, excellent=5)

Accessibility (1-5) niwmaa
Sample Tourists Very PEE
DA™ | (Thousands) | Egyellent good Fair | Poor g
e nun 1Y Good 21w 1-5 uxIinn
DILC/DE{EROREIES 7N |'xn aw 1m0 | wyn
TINND
Grand Total 2”no 1228 233.2 30% 40% 26% 3% 1% 4.0
France nany 244 30.2 25% 41% 30% 3% 2% 3.8
Germany n'anm 110 9.8 21% 49% 26% 4% 0% 3.9
Italy n'yo'x 121 5.2 23% 54% 20% 2% 1% 4.0
Europe Russia n'on 32 12.3 47% 39% 14% 0% 0% 43
Nan'=
ShLITEL L 125 195 22% 42% 33% 3% 1% 38
NTNINNN NAYNNn
ESICTEO 157 40.0 33% 37% 24% 4% 1% 4.0
NI9N'N IRY
N.America | canada nmip 68 6.4 16% 38% 39% 7% 0% 3.6
J1ax
B USA 2"nIR 322 100.4 33% 39% 24% 3% 1% 4.0
S.America
DNt Brazil 9'Ma 29 6.1 20% 48% 27% 5% 0% 3.5
PN
Oceania |, tralia 90D 20 32 23% 15% 53% 9% 0% 38
NINR'PIR
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Table 2.4.19: tourists by characteristics and accessibility (poor=1, excellent=5)

Accessibility (1-5) niwmna

Sample Tourists Very Average
DA™ | (Thousands) | gyellent | good Fair Poor 1-5
D'wn | DDA [ yyp o | €ecdaw o | wen yNInn
TIND
FIT 'Nnxv voin 1902 196.1 29% 40% 27% 4% 1% 3.9
LE Organized Tour
Organization nlgNn o 352 37.1 38% 37% 22% 3% 0% 4.1
NUI0IN [N I
Total 2”no 2254 233.2 30% 40% 26% 3% 1% 4.0
Christian "xn 555 64.4 33% 44% 20% 2% 0% 4.1
Jewish it 945 99.2 30% 37% 27% 4% 1% 3.9
Agnostic/Atheist 61 5.1 3% 37% 58% 2% 0% 3.4
Bl er Other WK 93 10.1 27% | 29% 39% 4% 1% 3.8
:'f;:;‘::f::m" 600 54.4 31% | 41% 24% 3% 1% 4.0
1
Total 2”no 2254 233.2 30% 40% 26% 3% 1% 4.0
Business D'pov 126 15.6 27% 36% 36% 1% 0% 3.9
Holiday wan 324 33.9 30% 38% 25% 6% 1% 3.9
Religious/
pilgrimage 293 32.9 33% 41% 23% 3% 0% 4.0
nnHx
Primary Touring&
Purpose mwbn | sightseeing 1m 468 44.6 35% | 37% 25% 2% 1% 4.0
PN 2101
Visit friends and
relatives 1Ipa 936 94.5 28% 43% 25% 3% 1% 3.9
D'T'T DN
Other 1nx 107 11.6 29% 31% 35% 5% 0% 3.9
Total 2”no 2254 233.2 30% 40% 26% 3% 1% 4.0
Friends/
relatives /Dnan 565 57.9 28% 41% 27% 4% 1% 3.9
Danp
Hostel n10ax 48 5.2 41% 23% 28% 8% 0% 4.0
Hotel, holiday
village 122/)I'm 1067 116.0 31% 39% 25% 4% 1% 4.0
Main van
Accommodation | panted
(LBl el apartment T 424 38.8 29% 43% 26% 2% 1% 4.0
mnw
Second home 0 o 0 0 0
aw N 125 12.9 31% 39% 26% 1% 3% 3.9
Other 1nx 25 2.4 18% 57% 17% 7% 0% 3.9
Total 2”no 2254 233.2 30% 40% 26% 3% 1% 4.0
First visit 21 613 63.8 30% | 43% | 23% 3% | 0% 4.0
First/Return X _
visit 1 Return visit 1641 169.3 30% | 38% | 27% 4% 1% 3.9
mn/ v amn ipta
Total 2”no 2254 233.2 30% 40% 26% 3% 1% 4.0
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Table 2.4.20: tourists by country of residence and safety (poor=1, excellent=5)

Safety (1-5) nva
Sample Tourists Very Average
DaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
Dn'wn 0"M'"'n 'a”N |'Ixn R1]}) aIv M0 | vwon uxIinn
TIND
Grand Total 2”nho 2711 279.4 47% 38% 14% 1% 0% 4.3
France na1x 483 43.4 41% 45% 13% 1% 1% 4.2
Germany n'ana 237 12.5 41% 37% 22% 0% 0% 4.2
Italy n'20'x 198 5.7 52% 37% 10% 1% 0% 4.4
Europe Russia n'on 126 15.1 45% 29% 26% 0% | 0% 4.2
nan'x U. Kingdom
) g 288 25.1 37% 40% 23% 0% 0% 4.1
NTNINNN NN
Rest of E
est of turope 311 45.9 50% | 36% | 13% | 1% | 0% 43
N9 INY
N.America | Canada nTip 124 7.8 49% 32% 17% 1% 0% 4.3
19%
nlp'1nN USA 1"nX 776 114.0 51% 37% 11% 1% 0% 4.4
S.America
DT Brazil '1a 68 6.3 53% 44% 3% 0% 0% 4.5
NPINN
el 100 36 41% | 39% | 16% | 3% | 0% 42
NIRPIN 2"NVDIN




ANK + NIMPY NIRRT 2 N9 116

|'I¥N=5,w7N=1 '"WX |IND'AI D"'ANN '97 D"1'"'N :2.4.21 NI

Table 2.4.21: tourists by characteristics and safety (poor=1, excellent=5)

Safety (1-5) pnvta
Sample Tourists Very Average
oaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
pa'wn | oneneadn jixn 10 ww | mo | wun yxInn
TIND
FIT 'xnxy yvon 2356 242.0 45% 39% 15% 1% 0% 4.3
Travel -
Organization CIZEMIEEE BT 37.5 62% |31% | 7% | 0% | 0% 45
|AINn 1ro
AVI0IN 12X
Total 2”no 2711 279.4 47% 38% 14% 1% 0% 4.3
Christian "mxn 650 76.1 48% 39% 11% 1% 0% 4.4
Jewish mine 1212 125.3 48% 38% 13% 1% 0% 4.3
Agnostic/Atheist 114 10.0 25% 36% | 34% 2% 3% 3.8
Religion n7 Other anx 126 13.4 53% | 26% | 21% | 0% | 0% 4.3
_Siﬁ'xpwq;fi“c’” 609 54.6 46% | 39% | 14% | 1% | 0% | 4.3
Total >”no 2711 279.4 47% 38% 14% 1% 0% 4.3
Business n'poy 228 27.5 36% 43% 20% 1% 0% 4.1
Holiday won 368 38.0 48% 37% 14% 1% 0% 4.3
Religious/
pilgrimage 293 32.9 60% | 30% | 10% | 1% | 0% 45
nn"y
Primary Touring&
Purpose mon | Sightseeing wm | 477 45.6 50% | 38% | 12% | 0% | 0% 4.4
Aan '1|'0|
Visit friends and
relatives " 1205 119.5 45% 38% | 15% 1% 0% 4.3
o'7TTI D'2ANP
Other anx 140 16.0 41% 44% 12% 3% 0% 4.2
Total >”no 2711 279.4 47% 38% | 14% 1% 0% 4.3
Friends/
relatives /nman 761 75.4 41% 43% | 15% 1% 0% 4.2
DNy
Hostel nnoox 54 5.8 59% 36% 5% 0% 0% 4.5
Hotel, holiday
village 19/ji'"m 1257 137.2 50% 36% | 14% 1% 0% 4.3
Main won
Accommodation [ Rented
|10OX 210 apartment arT 458 41.8 51% 35% | 13% 1% 0% 4.4
MDY
iic;’gd NEie 154 16.1 43% | 39% | 16% | 2% | 0% | 4.2
Other Anx 27 3.1 25% 52% | 23% 0% 0% 4.0
Total >”no 2711 279.4 47% 38% | 14% 1% 0% 4.3
SIS T 72.0 54% | 36% | 9% | 0% | 0% 4.4
First/Return J17 X5
visit LR 2036 207.4 45% | 38% | 16% | 1% | 0% 43
ATIn/jiUx TN '
Total >”no 2711 279.4 47% 38% 14% 1% 0% 4.3
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Table 2.4.22: tourists by country of residence and infrastructures (poor=1, excellent=5)

Infrastructures (1-5) ni'nwn
Sample Tourists Very Average
DaTn | (Thousands) | Exellent | good | Good | Fair | Poor 1-5
Dn'wn 0"M'"'n 'a”N |'Ixn R1]}) aIv M0 | vwon uxIinn
TIND
Grand Total 2”nho 2562 264.3 22% 31% 34% 10% 3% 3.6
France nax 433 38.9 26% 25% 36% 11% 2% 3.6
Germany n'ana 215 11.3 18% 31% 40% 9% 2% 3.6
Italy n"0'x 189 5.3 16% 35% 45% 3% 1% 3.6
Europe Russia n'on 122 14.5 25% 38% 28% 9% | 1% 3.8
nan'x U. Kingdom
- 1Ing 269 23.4 2% | 32% | 43% | 8% | 5% 3.4
NTNINNN NN
LEECTELD 302 44.6 20% 28% | 37% | 12% | 4% 35
N9 INY
N.America | Canada nTIp 118 7.4 20% 36% 25% 16% 4% 3.5
19%
nlp"lnN USA 1"nX 751 109.6 26% 33% 30% 10% 1% 3.7
S.America
DT Brazil 12 64 5.7 10% 42% 30% 10% 8% 34
nPINN
el 99 35 17% | 20% | 51% | 8% | 3% 3.4
NIRPIN 2"NVDIN
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Table 2.4.23: tourists by characteristics and infrastructures (poor=1, excellent=5)

Infrastructures (1-5) ni'fnwn

Sample Tourists Very Average
DaTn | (Thousands) | gxellent | good | Good | Fair | Poor 1-5
pa'wn | onenoadx jxn B ww | mo | wun yxInn
TINND
FIT 'xnxy yvon 2223 228.8 23% 31% | 34% 10% 3% 3.6
Travel Organized Tour
Organization 9 339 35.5 22% 34% | 29% | 12% 2% 3.6
|]A7INN 1o
nYI0IN IR
Total 2”no 2562 264.3 22% 31% | 34% | 10% 3% 3.6
Christian "xn 604 70.7 21% 33% | 32% 12% 2% 3.6
Jewish ine 1141 118.1 24% 28% | 34% 10% 4% 3.6
Agnostic/Atheist 99 8.6 6% 25% | 43% 15% 11% 3.0
Religion n7 Other anx 110 12.0 12% | 20% | 58% | 9% | 1% 3.3
S GIEEIEn 608 54.9 26% | 38% | 28% | 8% | 0% 3.8
NINY AT
Total >”no 2562 264.3 22% 31% | 34% 10% 3% 3.6
Business n'poy 192 23.7 21% 31% | 35% 10% 4% 3.6
Holiday won 360 37.1 18% 36% | 37% 7% 1% 3.6
Religious/
pilgrimage 283 31.9 17% | 31% | 37% | 13% | 2% 35
nn"y
Primary Touring&
Purpose mon | Sightseeing wm | 465 44.2 26% | 36% | 25% | 13% | 0% 3.7
Ajan 21oi
Visit friends and
relatives i 1131 112.4 25% 29% | 34% 9% 3% 3.6
DT T DN
Other Aanx 131 15.0 20% 24% | 38% 9% 9% 3.4
Total >”no 2562 264.3 22% 31% | 34% | 10% 3% 3.6
Friends/
relatives /m"man 708 70.4 20% 33% | 35% 9% 4% 3.6
DNy
Hostel nnoox 54 5.8 4% 22% | 60% | 12% 1% 3.1
Hotel, holiday
village 19/ji'm 1177 128.6 22% 32% | 32% | 11% 2% 3.6
Main won
Accommodation | Rented
109X’AI0 apartment aarT 448 41.0 29% | 27% | 33% | 10% | 1% 3.7
hialkl)
izcggd niEne 151 15.6 31% | 27% | 34% | 7% | 0% | 38
Other Anx 24 3.0 8% 33% | 51% 2% 6% 3.4
Total >”no 2562 264.3 22% 31% | 34% | 10% 3% 3.6
IFlgf(tj‘”s't W g37 67.7 21% | 34% | 33% | 9% | 3% 36
Visit Rt
AT 33;‘“;:;;'5” 1925 196.6 23% | 30% | 34% | 10% | 2% | 3.6
1
Total >”no 2562 264.3 22% 31% | 34% 10% 3% 3.6
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nin'p ‘1IN 2.5

L iy Jn I |

ITTA 19017 DN'A DN'NN NITAY NIX NIINIAN NIWTN NIPNY NN'NN 107 1901 'N21IRN j1lvaia

:D'DAMN IWA DNLNION NR ATT? IYPANN DNMNN . (Sustainability) NN

. NYAINN N1'N12 0N 2IWN 100190 NN TY: NIA'WNN NN K

YINQ DP'A 7002 MDA T I 7R D'YNON NND TV: WIR'RN NT'NR. A

"TINn2IwN" 'y 5-1,"722 wnim k7" / "awn X2 9722" |vxn 11wKa,5 TV 1 9w 02102 nwVa AN

"INI702 wnin" /

1-5 o910 Average 1-5 | High (4-5) Medium (2-1) Low
uNInn N 111 (3) qm
Importance
. DI‘fJbI?J I:I';n |-I|-I:|'(n nwn 2.3 30% 7% 63%
ceessible HotelRooms — |"x ctually ywiaa 2.5 34% 11% 55%
Importance 2.2 25% 12% 64%
Green hotels n'pi' niaiyn | NN
Actually Yv192 2.2 19% 17% 63%
Spending on local products Implortance 3.4 62% 9% 299
and local services nixxin [ NN
1 1 nninn 0NN Y
AL DI BANIA Y A ctually Suiaa 3.6 67% 7% 25%
D'!mipn

nn"p TN Yw na'wn nm- .2

D'NIPN D'MN'YI DN 2V NINNID NIA'WN .

.571Mn 3.4 %V NV N'MIPN NII2IX 2V ARXINY NUXINAN NIA'YNn NN

MNININ NIXANNAD 0N 2P ARXN] N'oN' NN niA'wn X

(3.6) nawi (3.7) n1ap ,(4.3) 1an e

(2.3) n"70'x1(3.1) N'OINN DM'N 2IPA NRXAIN'ON' NJINI NIA'YN e

:DMN 212 NRXN N NN NIA'WN DNMNN W Ut Imakn NN X

(4.0) MINn 2002 1IwWNDNY e

(4.0) 0'DOINR/D'DO'NNK @

(4.0) N9 DUPrANILNY  °

.(3.0) wani (2.7) 2001 11'M 0IIPRA DMLY DNYN 2IPA ARXAI N'ON' NJINI NN e
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D'wA |10 TN NIA'wN

57mMn 2.3 YU Ny D' [Ivn TTNY NUXINNN NIA'WAN NN

ININ NIXINNND D' 272 INXNI N'ON' NNIA NIA'wN

(2.3) noxi (2.3) 2"nN,(2.7) nTapn e

.(2.0) n"00INI (2.2) N1AINTAN DM'N 2P NRXNINON! NJININIA'YN e

:DM"N 27P2 NRXAI NI NIA'YN DX DTN 7Y Upt 11aRn nna

[(2.8) niaroxi (2.9) wan Dlpra onvny e

%N D170 1781 (1.9) 20'01 1M DR NIVAY DNMN 2P NRXNI NON NN NIA'YN e

.(1.9) oxanp/nnan

(121 TN ,nax 2V M) opnt NN NN

.571mMn 2.2 v Ny 0'pN NRIZRY7 NUXIMNN NIA'YNN N
:NININ NIXIRNA 0NN 2772 ARXN1 NON! NN NIA'YN
(2.3) nTp1(2.6) n'ana,(3.0) 71N e
(1.7) n"w0Ix1 (1.7) 00NN DM'N 21pPA NRXAI NON' NJINI NIA'YN e
:DM'N 21P2 DNXNI NI NN NI'WN DNYNIN 7Y Upd ararn nna
(2.9) D'DOINAR/D'DO'NNXK  ©
(2.5) niaMox DUPTANMILNY @

(2.0) orTIn (2.0) MW N2 D170 DN 2P RN NN NN NIA'WN e

V191 NInUp TTR YW wIN'nN NT'N
DUNIPN D'N'YI DNININD 2V NIRNIN WIRN'N

.571Mn 3.6 2V NTAY N'MIPN NIIDX 7W NUXINDN WINMN NN

:NINAN NIXINDNA D' 2P RN N'ON NI wINM NN
.(3.8) naxi1 (3.8) n'ywoix, (4.0) nTap ,(4.4) Tan e

(2.4) n*70'1 (3.5) N'ONN DN'N 212 ARXNI NON NN NIA'YN e
:D'N 27P2A NXNI NI NI WINM DNYNN 7Y U0 rarn nna
(4.1) puNn 2roaivnny e

(4.2) N9 DUpPANILNY e
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N1'T2 01701 (2.7) 200111 DIIPRIA NLAY DIYN AP NNXAI NN NJINIYWINM NTN e

(3.2) minw

D'wA |10 NTh wInn Al

.57mMn 2.5 2u 0Ny 0wl 171 TN NUXINAN WINmMn DTN

ININ NIXINAND DN QP2 ONXNI N'ON' DRI NA'wN %
(2.7) noni (3.1) nmp,(3.5) n'00IND e
[(2.2) n"720'N1(2.4) N'IN1AN DM 2AIPANNXNI NON' NJMNIYINM NTN e
:DMYN 2PANRYNI NI NI WIRM DTN 0NN 7Y U raNn NN X
(3.2) niaoxi (3.2) wan Dpra onivny e
(3.3) NN 2rvavnaney e
W N1l (1.8) 0'anp/nnan ¥ 01170 DN 2IPA NRXNI N'ON' MINIWINM NTN e

.(2.0)

D'pN'NRIM UMM L
.57IMn 2.2 % nTRv 0N NIRRT NUXINDN wInmMn NN
NININ NIXINAND 0NN QP2 ARXNI NON NN wINMm NN X
(2.2)2"nNi(2.4) n1ap ,(2.9)21an e
.(1.9) n'20'x1 (2.0) N'OINN DN 2PA ARXNI N'ON' NJINI NIA'WN @
:DM"N 2PANRYNI NI NN WINM NTNA D' 2w upl rann NN X
(2.6) PURN 202 1IWNNY e
(2.5) niaMox DUPAMILNY e
MW N7 (1.8) 0ranp/nnan 7xN 0170 DN 21PA NRYNI NION' NN YINM NTN e

.(1.8)

:Mann nI'2%1 nnam
178 D'RWID 1] 121X (NARNNA 63.6%-11 65%-1) DMI'NNN NIA TINK,D'W1A] DNTNAI DR NN
(58.2%-21 66%-2) DI'"N YW NNITIIV'Y LAY [9IK] .0N7 DAY DI'R 272 I N2INI NiA'wn v

D'YaNN DI'NY DN )2 2V T'WN 12TN .K2 272 IN NLYIN NTNA 1WA 17X DNDN19 1 11N
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17NN1 1% NNIWN DN? D'WMTHN DI'RY IR DNIN D'AWN] DR N7'01,7'0U9 |9IN] 178 DN
Apan

7V1911,21wN 10N19 122 0'RIN DN 58.6% :N19NNN NNANN ,NMIPA NIIDIX 2V NIRXIND,TAIN
.DNINY 17002 AR IN DAL NN 1D TH XA RWIN 1 NHTA (64.3%) NI N2 TINK QR
NIA'YN1 D) NIIZAN 'TTAT AN 021NN DIIXAY NIRIYZ [N ANTN NN DA D270 11NN
1IN DT IN1 .Y N1 IN NNIY NN'TA,DRANR1EDNAN 28K D70 DN'NNN DYDY (winna nal
[271,pN' 1710 2w NTOINN NINTAY IX NIWRAI 1PN NIQI9D [3'R NI'DIA D27 NNADN |2V ,Wpanni
.NT N%9 112V NI'DAI7IN DITANRN 178 D'TTN

DNIN 19 2V D'NIIPN DMN'YI DNNIA DY) NIPNR NI2IXL1IINY NINYPD TR NWIYY AN
712V NPTIN NTIPI DN AT (NI 0NN TN NN N2IWN2 N2ITY TN TN KD (DMK
D'POVYI NMIPNN 122722 NN'W' DNN? DYDY N2 2V YIANN NN 2Y ,N0121N NNNn

2NIWI DLPN
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Table 2.5.1 : satisfaction from tourism services (1=Low extent,5=High extent)

Importance (1-5) nia'wn

N |
Very Important Important n?;g?‘ Low Importance Not Important
TIND 2IUN awn NJIN1 NIA'wN aIwn X7 7701
1-50%0 nlanna
D'wni 1PN TN o o o o o
Accessible Hotel Rooms 19% 11% 7% 5% 58%
Green hotels o o o o o
B ——. 11% 14% 12% 9% 54%
Spending on local products and
local services
36% 25% 9% 4% 25%

DMININ YV NINXIN DN'WI
D'"nipn

Fulfillment Level (1-5) win'na nT'n

Well met

Fully met wnin STa woin Partially met | Poorly met wnin Not met X7
1.5 oY INI7D2 ' oD n'pYn wnin noyvIn NT'NA Y92 wnin
-5 0%0 i

D'wn 170 NTN
Accessilble Hotel Rooms 22% 12% 11% 6% 49%
Green hotels
BAROER 9% 10% 17% 18% 45%
Spending on local products and
local services

43% 25% 7% 3% 22%

DMININ YV NIRNIN DN
o"ipn
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Table 2.5.2: Tourists by country of residence and importance of accessible hotel rooms (1=not

important, 5=very important)

Importance nia'wn

Accessible hotel rooms (1-5) D'waa jI9n TN

Sample Tourists e Neutral Low Not Average 1-5
DA™ |(Thousands) Important Important nwn Importance | Important uNInD
nn'wn DN AN T1xn 2N alwn P ni'wn N% 7902
n21m alwn
Grand Total n0"2 1228 120.9 19% 11% 7% 5% 58% 2.3
;’;:‘;e 244 215 21% 9% 6% 4% 60% 2.3
f‘;;"::"" 110 5.8 15% 14% 5% 7% 60% 2.2
Italy n'oo'» 121 3.4 15% 12% 9% 5% 59% 2.2
Europe Russia n'on 32 4.0 17% 9% 7% 12% 55% 2.2
nan'y U. Kingdom
nannn 125 10.2 17% 9% 12% 11% 51% 2.3
NTNIXDN
Rest of
Europe 157 22.5 15% 10% 14% 4% 57% 2.2
NANN INY
N. America g:;';'da 68 4.2 15% 31% 10% 2% 42% 2.7
NPT 19X USA1"mN 322 46.7 23% 9% 4% 4% 60% 2.3
S. America
onNT Brazil 7'Mma 20 1.8 14% 20% 5% 2% 59% 2.3
PN
Oceania |Australia 29 0.9 14% 7% 14% 0% 66% 2.0
NINPIN YOI
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Table 2.5.3: Tourists by selected characteristics and importance of accessible hotel rooms (1=not

important, 5=very important)

Importance nia'wn

Accessible hotel rooms (1-5) n'wna |10 1T

Sample | Tourists Low Not
Average
DA™ |(Thousands) |  Very Important W] Importance |Important |;_5
= mum yx | Important ni'wn DRTE
0'wN | 01NN Txnaen | 2" naa | D N 9922
nam awn
FIT 'NnxV von 1082 104.7 19% 10% 8% 5% 59% 2.3
Travel. i Organized Tour
Organization 146 16.2 23% 16% 5% 3% 52% 2.5
IAINN 910
nYUIoIN IR
Total no"2 1228 120.9 19% 11% 7% 5% 58% 2.3
Christian nx1 242 28.4 20% 13% 7% 9% 52% 2.4
Uewish 'Tin? 483 47.4 22% 9% 7% 3% 59% 2.3
IAgnostic/Atheist 34 3.1 20% 21% 1% 3% 54% 2.5
ReligionnT  Othernx 45 4.7 39% 16% 6% 1% 38% 3.2
skip question 424 37.3 12% 10% 9% 5% 63% 2.0
NINW AT
Total no"a 1228 120.9 19% 11% 7% 5% 58% 2.3
Business n'pov 110 13.2 19% 10% 6% 9% 56% 2.3
Holiday wan 156 14.1 26% 23% 8% 4% 38% 2.9
RlE] 86 9.4 28% 16% 6% 4% 45% 2.8
pilgrimage ninx
Touring&
Primary sightseeing 320 29.8 12% 10% 5% 4% 70% 1.9
Purpose NLN by
1i7'a0n Visit friends and
relatives 11pa 503 48.2 20% 6% 10% 5% 58% 2.3
DT T DN
Other 1NN 53 6.1 19% 11% 8% 3% 59% 2.3
Total n0"2 1228 120.9 19% 11% 7% 5% 58% 2.3
[P AT R 225 14% 6% 8% 9% 63% 2.0
D'anp /onan
Hostel n110an 22 1.9 18% 20% 8% 0% 54% 2.5
Hotel, holiday
village 1923/)1Yn 677 70.1 22% 13% 6% 4% 55% 2.4
Main wai
lAccommodationRented
1DIN AID apartment a'T 258 23.2 16% 8% 12% 4% 60% 2.2
|
e
Second home 0 o o o 0
. 28 2.9 20% 9% 0% 0% 71% 2.1
Other \nx 5 0.3 0% 0% 100% 0% 0% 3.0
Total no"a 1228 120.9 19% 11% 7% 5% 58% 2.3
— -
IFI'\LS;‘"S"‘ W37 33.7 23% 11% 8% 3% 55% 2.4
First/Return
L ) . ,
visit pa Return visit pa 911 371 18% 10% 7% 6% 599% 22
"M wn nTin
Total no"2 1228 120.9 19% 11% 7% 5% 58% 2.3
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Table 2.5.4: Tourists by country of residence and importance of green hotels (1=not important, 5=very

important)

Importance nia'wn

Green hotels (1-5) n'pin' NN

Sample | Tourists Low Not
\V/ N | Average 1-
D |(Thousands) Imp::tyant Important n?:'tu:i Importance|Important| 5 yvinn
pa'wn | onvnoaYr
- awn — ni'wn N2 9902
nam awn
Grand Total no"2 1625 162.3 11% 14% 12% 9% 54% 2.2
::;‘;e 319 28.1 9% 15% 9% 11% 57% 2.1
germany 171 9.0 23% 12% 12% 8% 45% 2.6
Italy n'yo'~ 122 3.5 14% 3% 7% 9% 67% 1.9
S Russia n'on 38 4.7 7% 5% 6% 18% 64% 1.7
NnanNn'R
U. Kingdom
namnn 164 13.4 10% 12% 13% 14% 50% 2.2
NTNINAN
Rest of
Europe 198 28.4 15% 14% 12% 5% 54% 2.3
NAN'N INY
NAmerica | oo 95 6.1 11% 14% 12% 15% 47% 23
nTj
PNNN 19y
USA1"nmIX 419 62.3 8% 15% 12% 8% 57% 2.1
S.America
DNT Brazil 9'Ma 54 5.0 27% 12% 22% 7% 32% 3.0
PN
Oceania  |Australia 45 1.8 0% 8% 11% 24% 56% 17
i 1 i
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Table 2.5.5: tourists by country of residence and value for money (1=poor,5=excellent)

Importance nia'wn

Green hotels (1-5) n'pi' NN
Sample | Tourists Low Not Average
DATn [(Thousands) Very Important Neultral Importance|lmportant 1-5
0'wn | 0N AN ITTN':::I;": awn ?:;:: n'wn | K791 | Y¥IAN
nam auwn
| FIT '8Nnxv von 1384 137.2 11% 13% 11% 9% 56% 2.1
[l o Organized Tour 71'"0
Organization . 241 25.0 12% 17% 16% 9% 47% 2.4
avoan N L
Total nD"2 1625 162.3 11% 14% 12% 9% 54% 2.2
Christian X1 408 46.1 15% 14% 14% 10% 47% 2.4
Jewish Tint 657 65.8 7% 14% 11% 10% 58% 2.0
S Agnostic/Atheist 95 8.2 15% 24% 22% 13% 26% 2.9
eligion nT
Other 1NN 61 6.4 27% 23% 10% 8% 32% 3.1
skip question n28w AT 404 35.9 9% 8% 8% 7% 67% 1.8
Total n0"2 1625 162.3 11% 14% 12% 9% 54% 2.2
Business D'pov 171 19.7 10% 16% 14% 17% 43% 2.3
Holiday wan 205 20.0 6% 14% 12% 11% 56% 2.0
e e
nE:sSUS/ piigrimage 159 16.8 15% 22% 10% 6% 47% 25
Primary Touring& sightseeing 384 36.4 13% 9% 10% 8% 60% 2.1
Purpose nipn |01
Nip'an Visit friends and
relatives nanpupa 613 58.9 11% 13% 11% 8% 57% 2.1
DT
Other '1nx 93 10.4 10% 15% 16% 7% 52% 2.2
Total n0"2 1625 162.3 11% 14% 12% 9% 54% 2.2
0 6 e 2 334 305 11% 10% 13% 10% 56% 21
D'anp /oNan
Hostel nn10ax 31 3.1 11% 14% 8% 8% 59% 2.1
Hotel, holi ill
. otel, holiday village 940 98.8 11% 16% | 11% 10% 53% 2.2
Main wan 191/)I'm
Accommodation
Rented apartment mv'1 |, 24.6 10% 8% 14% 7% 61% 2.0
JIDAN 210 Mnw
Second home 1w nna 42 4.1 7% 20% 7% 11% 55% 2.1
Other 1nx 11 1.2 74% 12% 5% 0% 9% 4.4
Total n0"2 1625 162.3 11% 14% 12% 9% 54% 2.2
First/Return First visit lwx pa 470 50.1 12% 15% 13% 10% 51% 2.3
visit 1pa Return visit 2TIN 21p1a 1155 112.1 11% 13% 11% 9% 56% 2.1
e Total no"a 1625 162.3 11% 14% 12% 9% 54% 2.2
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Table 2.5.6: Tourists by country of residence and importance of spending on local products and

services (1=not important, 5=very important)

Importance nia'wn
Spending on local products and local services (1-5)
Sample Tourists D'"NIpn D'NN'YI D"NIpN DMXIN 9V NINXIN Average
DATn |(Thousands)| Very Neutral Low Not 1-5
Important Importance | Important
Dn1'wn D" N AN Important niwn vxmn
1RO LN alvn T nia'wn X% %201
nlinl alvn
Grand Total no"a 1759 | 175.1 36% 25% 9% 4% 25% 3.4
;fj“;e 362 32.1 41% 25% 8% 3% 22% 3.6
fi;’:‘:"y 182 9.6 28% 32% 9% 4% 26% 3.3
Italy
o 133 3.8 17% 11% 10% 6% 55% 2.3
: Russia 40 5.1 20% 27% 18% 9% 26% 3.1
urope n'on
nanw u.
f;’;id::" 197 16.4 36% 28% 13% 4% 20% | 36
NTNINDN
Rest of
f:l':’pe 213 30.8 31% 23% 10% 6% 30% 3.2
NnanNn«w
N.America g:;‘:da 9% 6.2 35% 33% 11% 8% 14% 3.7
T
[19x USA
apnx |0 436 64.1 40% 23% 7% 3% 26% 3.5
S.America Brazil
onT iy 54 5.3 44% 50% 3% 2% 1% 43
PR
Oceania Australia
46 1.9 35% 30% 2% 4% 29% 3.4
N'IN'PIR N'"DDIN
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Table 2.5.7: Tourists by selected characteristics and importance of spending on local products and

services (1=not important, 5=very important)

Importance nia'wn

Spending on local products and local services (1-5)
D''NIPN D'NIN'YI D'NIPN DNIXIN 2V NIRNIN

Sample Tourists Average
pam | (Thousands) Very Neutral Ha — 1-5
Dawn 0N 199 | important Important S— Importance | Important uNInD
auwn nia'wn N7 %9
TIND 21WN nana — wn
T | FIT 'NnX¥Y VoI 1507 148.7 35% 24% 9% 5% 28% 3.3
rave . Organized Tour
Organization D 10 252 26.4 46% 34% 8% 1% 11% 4.0
L Total no" 1759 175.1 36% 25% 9% 4% 25% 3.4
Christian nxn 432 49.0 43% 34% 10% 2% 11% 4.0
Jewish it 740 73.9 48% 25% 8% 2% 17% 3.8
Agnostic/Atheist 94 8.0 32% 51% 5% 5% 6% 4.0
Religion n7 Other 1NN 70 7.2 43% 32% 5% 3% 17% 3.8
f";':vj';‘;f:'” 423 37.1 5% 8% 10% 11% 66% 1.8
Total no"a 1759 175.1 36% 25% 9% 4% 25% 3.4
Business D'p)oY 163 18.7 36% 25% 14% 7% 17% 3.5
Holiday wan 216 21.4 29% 23% 8% 7% 33% 3.1
Religious/
pilgrimage 170 18.2 41% 37% 9% 5% 8% 4.0
niuYx
Primary Touring&
Purpose nmon sightseeing ' 389 36.8 22% 22% 7% 3% 46% 2.7
PN 2101
Visit friends and
relatives 11pa 719 68.3 44% 25% 9% 4% 19% 3.7
D'T'TI DN
Other 1nX 102 11.7 43% 27% 10% 3% 17% 3.8
Total no"a 1759 175.1 36% 25% 9% 4% 25% 3.4
Friends/
relatives /oman 408 37.4 38% 28% 10% 4% 20% 3.6
Danp
Hostel nr0ax 31 3.1 43% 16% 17% 5% 20% 3.6
Hotel, holiday
. village 1922/)1"m 950 100.3 35% 25% 9% 4% 26% 3.4
Main ) wan
Accommodation Rented
1oIN 21D apartment M1 | 305 27.2 34% 22% 7% 5% 32% 3.2
My
Second home o o o o o
— 50 5.0 36% 38% 5% 0% 21% 3.7
Other 1nx 15 2.1 81% 9% 7% 3% 0% 4.7
Total no"a 1759 175.1 36% 25% 9% 4% 25% 3.4
First visit pn
493 52.0 349 269 109 59 259 3.4
First/Return (12,3 % % % % %
visit P2 Return visit o o o o o
b —— 1266 123.2 37% 25% 8% 4% 25% 3.5
Total no"a 1759 175.1 36% 25% 9% 4% 25% 3.4
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Table 2.5.8: Tourists by country of residence and fulfillment of accessible hotel room availability (1=not

met, 5=fully met)

Fulfillment Level wimmn n1n

Accessible hotel rooms (1-5) D'waa |10 TN
: Poorl
Sa:;-,:;e (T:ourIStZ ) Fully Well met | Partially ::;y Not met AV:":EG
ousands met wnin met 3
D''wn DM YR wnin i T wnin wnin XY yNInn
nTna 9222
INI?N2 N npn
novin
Grand Total no"a 1089 107.5 22% 12% 11% 6% 49% 2.5
;’::‘;e 209 18.4 26% 8% 8% 5% 53% 25
fﬁ;"::"y 91 4.8 23% 5% 7% 13% 51% 2.4
Italy 0, 0, 0, [ 0,
o 121 3.4 14% 12% 10% 5% 58% 2.2
e ﬁ:‘os;'a 32 4.0 17% 22% 14% 7% 39% 2.7
NnanNn R u.
Kingdom
i 108 8.8 18% 6% 22% 8% 47% 2.4
1 1
NTNINNAN
Rest of
f::jpe 150 211 11% 16% 12% 7% 54% 22
Nan'™N
. Canada
N.America | = > 57 35 19% 31% 19% 3% 28% 3.1
o
npIINR o 280 412 28% 12% 8% 6% 47% 2.7
1
S.America .
Brazil 0 o o o 0
onT o 18 15 25% 19% 3% 3% 51% 26
npInR
3;‘;?::2 ’::f:;;'l's 23 0.8 56% 5% 5% 0% 34% 35
i 1 i




131

INK + NIMPYY NIRTN 2 N9

wnim=5,%%1 wnin X%=1) w12l 17N ¥IiN'M NTNI D"IN11 D"axnN '9%2 oM : 2.5.9 niY

(m17na

Table 2.5.9: Tourists by selected characteristics and fulfillment of accessible hotel room availability

(1=not met, 5=fully met)

Fulfillment Level wimmn nTn

Accessible hotel rooms (1-5

o'wnal 1PN TN

Sample Tourists Fully Weltl Partially Poortly No: Average
DATn | (Thousands) met \::::n met \::::n n;: 1-5
D2'wNn DN AR wnn wnin yuNInn
nTm nTm wnin
INI7D2 n'pn
QRI[}) nvvIn Y92
Travel FIT '8nxy yoin 962 93.7 20% 11% 11% 6% 52% 2.4
o Organized Tour
Organization 127 13.8 37% 20% 9% 9% 25% 3.3
nUIoIN [NIX PIXD 710
e Total no"a 1089 107.5 22% 12% 11% 6% 49% 2.5
Christian nxn 209 24.5 28% 22% 11% 4% 36% 3.0
Jewish it 398 39.5 29% 9% 8% 8% 46% 2.7
Agnostic/Atheist 20 1.9 26% 20% 0% 6% 48% 2.7
Religion nT1 Other 1NN 47 4.9 47% 17% 9% 2% 24% 3.6
i';':‘j";;s;w" 415 36.6 7% 9% 14% 7% 64% 1.9
1
Total n0"2 1089 107.5 22% 12% 11% 6% 49% 2.5
Business D'poy 99 11.5 25% 14% 10% 2% 49% 2.6
Holiday wan 136 12.4 34% 12% 22% 3% 28% 3.2
Religious/
pilgrimage 80 8.4 31% 19% 20% 4% 26% 3.2
nnuYx
Primary Touring&
Purpose nmvn sightseeing 305 28.6 16% 9% 8% 7% 61% 2.1
PN 21o1
Visit friends and
relatives 11pa 428 41.8 22% 13% 7% 7% 51% 2.5
D'T'T' DN
Other 1NN 41 4.8 6% 18% 14% 17% 45% 2.2
Total n0"2 1089 107.5 22% 12% 11% 6% 49% 2.5
Friends/
relatives /nDnan 185 17.9 10% 9% 6% 9% 66% 1.9
Danp
Hostel nn10ax 20 1.8 9% 14% 11% 15% 51% 2.2
Hotel, holiday
. village 193/]19n 623 63.7 26% 15% 11% 5% 43% 2.8
I-I\VIam dati wan
ot | e
I apartment nm'7T 233 21.3 21% 7% 15% 8% 49% 2.4
mny
Second home
22 2.4 24% 4% 0% 0% 73% 2.1
nw Nl
Other 1NN 6 0.4 0% 0% 40% 60% 0% 2.4
Total 2”no 1089 107.5 22% 12% 11% 6% 49% 2.5
- — n
_ First visit 1p 287 29.9 2% | 13% 15% 7% 41% 2.7
First/Return 119209]
. . \ —
visit Return visit 802 77.6 21% | 12% 9% 6% 52% 25
e MNP
Total 2”no 1089 107.5 22% 12% 11% 6% 49% 2.5
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Table 2.5.10: Tourists by country of residence and fulfillment of stay in green hotels (1=not met, 5=fully

met)

Fulfillment Level wimmn n1n

Green hotels (1-5) D'pin* niIMm
Sample Tourists Fully Well met | Partially LS Average
oatn | (Thousands) | et - met erT;::::\ z‘:";“:; 1-5
pawn [ omeatR | ypin e R b oo vxInn
INI702 Nl nypn '
novin
Grand Total 3”n0 1484 149.8 9% 10% 17% 18% 45% 2.2
;’::‘;e 271 23.6 11% 13% 7% 15% 54% 2.1
Germany | 147 7.7 13% 6% 16% 20% 45% 22
nama
Italy 0, 0, 0, 0, 0,
o 122 3.5 11% 7% 8% 9% 66% 1.9
SR g:’:;'a 35 4.3 8% 3% 18% 24% 47% 2.0
NnanNnR u.
f‘n';g:::‘ 143 11.6 6% 7% 18% 19% 49% 2.0
NTNINAN
Rest of
f::j’pe 199 28.9 6% 14% 17% 18% 45% 2.2
Nan'™N
N.America g:;‘_’;da 84 5.5 8% 15% 22% 22% 32% 2.4
o
npnR S 391 58.5 8% 10% 21% 19% 42% 2.2
S.America Brazil
onT it 52 4.7 23% 2% 30% 28% 17% 2.9
npPINN
Oceania Australia o o o o o
| e 40 1.4 11% 8% 12% 27% 42% 2.2
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Table 2.5.11: Tourists by selected characteristics and fulfillment of stay in green hotels (1=not met,

5=fully met)

Fulfillment Level wimmn nTn

Green hotels (1-5) n'pn' NN

Sample Tourists Fully :::Itl Partially P:Jertly :::tt Average
DATn | (Thousands) met met N 1-5
Da'wn D"'N AR wnm wnin wnin wnin N uNIinn
- nTm . nTm wnin
1
N nvvIn Y92
Travel FIT '8nxy yoin 1242 125.4 9% 11% 15% 16% 50% 2.1
Organization (SIS 242 24.4 10% 9% 31% 29% | 20% 26
|AINN 91'0
nU'oIN [NIR -
Total 2”no 1484 149.8 9% 10% 17% 18% 45% 2.2
Christian nxn 385 43.7 10% 13% 22% 22% 33% 2.4
Jewish i 550 56.4 12% 8% 18% 20% 42% 2.3
Agnostic/Atheist 69 6.2 7% 17% 19% 25% 33% 2.4
Religion nT Other '\nx 60 6.3 9% 21% 20% 22% 27% 2.6
i';':‘;':le:;m" 420 37.2 3% 9% 10% 10% | 68% 1.7
Total 2”no 1484 149.8 9% 10% 17% 18% 45% 2.2
Business n'pov 162 18.7 8% 14% 21% 20% 38% 2.3
Holiday wan 190 18.8 6% 18% 20% 20% 35% 2.4
Religious/
pilgrimage 165 17.3 10% 14% 24% 23% 30% 2.5
nnnYy
Primary Touring&
Purpose nmvn sightseeing 1I'n 384 35.6 7% 6% 13% 20% 55% 1.9
PN 2101
Visit friends and
relatives 11pa 498 49.3 13% 8% 15% 13% 52% 2.2
D'T' T DN
Other '\nx 85 10.1 3% 17% 20% 28% 32% 2.3
Total 2”no 1484 149.8 9% 10% 17% 18% 45% 2.2
Friends/
relatives /Dnan 209 20.4 7% 3% 17% 11% 61% 1.8
Danp
Hostel nn10ax 30 2.8 6% 22% 15% 21% 36% 2.4
Hotel, holiday
. village 122/)'m 938 97.6 9% 11% 20% 22% 37% 2.3
Main . TETF
Accommodation
102N AID B
I apartment n'7T 265 24.2 9% 8% 7% 12% 64% 1.9
miy
Second home
28 2.9 10% 11% 7% 12% 61% 2.0
W na
Other 1NN 14 1.9 4% 62% 28% 6% 0% 3.6
Total 2”no 1484 149.8 9% 10% 17% 18% 45% 2.2
First visit 21p'a 456 48.1 7% 10% 17% 28% | 38% 2.2
. (] (] 0 (] (] .
First/Return 11743
. . \ —
visit Return visit 1028 101.7 10% | 11% 18% 14% | 48% 2.2
y\wn TN P
Total 2”no 1484 149.8 9% 10% 17% 18% 45% 2.2
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X7=1) D"nipn DMN'WI DNININ 2V NINNIN WIN'M NTNAI 0NN NIXIX '97 DN :2.5.12 N1

(1902 wnin=5 ,973 wnin

Table 2.5.12: Tourists by country of residence and fulfillment of spending on local products and

services (1=not met, 5=fully met)

Fulfillment Level wimmn n1n

Spending on local products and local services (1-5) nixxin
D'"NIpNn D'NN'YI D"NIPN DMXIN v
Sample Tourists . Poorly Average
Dam™m (Thousands) 5Ly Al L met Not met 1-5
met wnin met
nn'vwn DN AR T . wnn wnin wnin X% vximn
! nTm Y93
INI702 Nl nypn
novin
Grand Total 3”n0 1681 166.9 43% 25% 7% 3% 22% 3.6
;’::‘;e 348 30.9 50% 22% 8% 1% 20% 3.8
f‘;:a“::"y 171 9.0 37% 29% 6% 5% 23% 35
Italy 0, 0, 0, 0, 0,
o 131 3.7 16% 23% 3% 4% 55% 2.4
urope ﬁ:‘osfj'a 42 5.2 38% 25% 3% 10% 23% 35
NnanNn R u.
f';;g:::” 189 16.0 39% 25% 13% 7% 16% 3.6
NTNINNAN
Rest of
f::j’pe 203 29.3 34% 22% 7% 4% 32% 3.2
Nan'™N
N.America g:;‘_’;da 92 5.9 47% 27% 14% 6% 6% 4.0
Ny
9%
19 USA
npnR S 412 60.0 46% 25% 7% 1% 21% 3.7
S.America Brazil
onT it 52 5.1 45% 52% 2% 0% 1% 4.4
npPINN
Oceanta | Australla | 4 17 46% 19% 13% 8% 13% 3.8
i 1 i
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(1702 wnin=5 ,973 wnin x%=1)

Table 2.5.13: Tourists by selected characteristics and fulfillment of spending on local products and

services (1=not met, 5=fully met)

Fulfillment Level wimmn nTn

Spending on local products and local services (1-
5) D'"NIpN D'NN'YI D' AIPAR DININ YV NINNIN

Sample Tourists Well . Poorly Not Average
DaTn (Thousands) Al met Rl met met 1-5
met met
D2'wn DN AN wnin wnin NY uNInn
wnin wnin
nTna nTna wnin
INIPN2 n'pn
QRI[b) nvun 992
FIT '8nxy yon 1434 140.9 42% 22% 8% 3% 25% 3.5
UEITE: Organized Tour
Organization & 247 25.9 46% 39% 6% 3% 7% 4.1
nVIoIN [N PIX 710
' Total 2”no 1681 166.9 43% 25% 7% 3% 22% 3.6
Christian nxn 409 45.6 41% 40% 9% 1% 8% 4.1
Jewish it 721 72.2 58% 20% 7% 3% 11% 4.1
Agnostic/Atheist 75 6.3 45% 33% 10% 1% 11% 4.0
Religion nT1 Other 1NN 63 6.4 53% 32% 4% 3% 7% 4.2
SLAPGIBER 413 36.3 11% 12% 6% 4% 67% 1.9
nIRW AT
Total 2”no 1681 166.9 43% 25% 7% 3% 22% 3.6
Business D'poOV 134 15.0 48% 19% 10% 3% 21% 3.7
Holiday wan 209 20.6 44% 31% 7% 4% 14% 3.9
Religious/
pilgrimage 168 18.1 40% 50% 3% 3% 4% 4.2
nnuYx
Primary Touring&
Purpose nmvn sightseeing I'n 381 35.9 26% 20% 7% 2% 45% 2.8
PN 21o1
Visit friends and
relatives 11pa 686 65.4 50% 20% 9% 2% 19% 3.8
D'T'T DN
Other 1NN 103 11.9 48% 27% 6% 6% 13% 3.9
Total 2”no 1681 166.9 43% 25% 7% 3% 22% 3.6
Friends/
relatives /bDnan 394 36.7 41% 25% 8% 2% 23% 3.6
DNy
Hostel n10ax 30 3.0 49% 8% 15% 11% 17% 3.6
Hotel, holiday
. village 1922/)1Yn 896 93.6 44% 28% 6% 3% 20% 3.7
Main TETF
Ao | feried
I apartment m'7T 293 26.2 37% 16% 9% 5% 33% 3.2
mnw
Second home
53 5.3 52% 21% 10% 3% 14% 3.9
nw Nl
Other 1NN 15 2.1 48% 42% 7% 3% 0% 4.4
Total 2”no 1681 166.9 43% 25% 7% 3% 22% 3.6
, First visit 212 462 48.2 34% | 35% 6% 4% 21% 3.6
First/Return 119209]
. . \ .
visit Return visit 1219 118.7 46% | 21% 8% 3% 23% 3.6
v amn P
Total 2”no 1681 166.9 43% 25% 7% 3% 22% 3.6
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NIN'ION NININA DNIAN NITN '97 D' I"aNn 2.6

NNIN N2 UTN NAX NTINY 22 1WND) N2'TA 727 NITI91 NIN?2DA XN DNITND 12IN2,0MTIR NINM
NIPNAIN N'LANT NIN 2V NAZITINA NARNN NUXIA ,01178WN DIV 2w2 'N2IN (1Ivaa .(narTn

AN NN n'oo'ovvo

NIN]1INY .DII7RW 45 NINGYT YW AX"N DATA 120w DAITR IR 177220 0T p1oa:nimxt qo .1
TNV (T2%2) 011270 0NITR NYAIN 17200 ,0T 9272 DIWY NN 102 N772100 DIIZRWN
N72102 11N 78 DU, NIMKIYNTNING 'yLNA. IDINII [ITI? 19,71 11: 'DD'DLON 912

JTNINAD NN
:0'N2N D'0I9TN 021V DNIT'RN 4 NINMN

XY™ 1
. (46%) 111 (57%) 1L2NILN DMMNN 2P TN LI NIAITA D'YARN DN VY e

.(35%) |IM17n D1'"N 21712 KXN1 TTIA U0 D'UANA DM %W NIAATINR @
(37%) 1171 RN NI 3 %W NINIAPA D'YIRN DMMNAIVY e
nYvioan N .2
N2 TINK X, INNIAY DNITRN 72 212 D2NINN 2NN IR DINA (FIT) 'RAXY UDIDD nUan e
27P2 XN N 1NN VW RN (95%)(1Mi21 (96%) TMan 0N 2112 XXNA TNIMA
.(90%) 1b11ILN D"1'N
nT .3
[17217 ,(85%) It 110 - :0'NAN DNITRNN DN 27PA KXND DTN DY %W DI TINR e
.(82%) 1Al (83%)
(10%) it mn (14%) 1023N1ILN PV NIN DIXAN DMTMNIVY e
nIpwapannvn 4
I 111 (68%) 719N :0'NAN DMITRNN DN P2 TINN DDA DT TIDANP UPAY LN e
AT NDNY IN2 TR 22 112V DNYNNN NIXNNAA NI [9IR 222 N2N NI22N0N1 .(64%)
M 17%) 1vanioni (wan 20%) [1mi%n :0N'N2APA NN ND2IA2'0IMIELYan 7w Non e
(wan 17% ,%1v1

(10%) |IT21%1 (11%) it 110 :01PN 2P 02N 0PV 1IXY NUANN MDA V'Y e
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MNN2 7"D7 'V 0'VAN DWN 0NN - N1 0YON?P1E ' DMINoN" NN TU NINaINn

NN NINN 022N DNY 0'wanl ,(50% 1110) (171 'M22 'V DY ,VUADIE MDD



INKR + NIMPW NI 2 19

138

NooIannN O'T'T D'ANP P 7Y NNYNA NRMAINA |IMI71 719 ,NNIY? .090237% niY
N N2 niannwinl L,(90%-1) 0NTin DN Y NI TINK LMD NNR 2V Nana
JION?D DMt Nii?'waa

NN 2w D"DMPN DTTAN 722 bUNI 021210 I 11 1NN GININ NIYRAY TP it i
NN NIMYN TUI,9027 NN 1T ,|IND1AI D922 (1IN NIV'AYN — XY NN'win
MANK NINNY NA'IXN NN NN 2"NINN 20pn 112V NMninn 2NNy NN13 .01NIo
.NaIpnn

D"IP'AN TINK 202 DN TAK TXA ;0ITI9 DA 119 1N NP2 210 NINRNI - T9
MIIP'AN 700 DN ,IY TN .ONawni DN 78N |7 D7NINN DAN N NIAAN DTN
127N .(2.96 7w N1 |I'Y DY) 9027 NINNNIEN'220 [IXIN NIVIAYYT VAN 222 nawn N
APt UPT 2V 1IN ,NIMNAWNN NALYNY? yinn NRIIXD 2NN QPN 2V Yiaxng My

NANIN NNV 28w nnnn



139

INKR + NIMPW NN :2 )19

N2N TINYA N72D Jwnn - 0NIAN 1ITX '9% DMUNN 1A - NTRIRNN 72NN :2.6.1 NI?

Table 2.6.1: characteristics of tourists by region

London New York Paris Toronto
Sample n'a'wn pam 191 182 310 92
Tourists (Thousands) n"''n 'a7x 17.33 28.59 28.60 5.86
1 35% 28% 30% 27%
Group Size YTIA 2 28% 46% 43% 57%
nxnpn 3+ 37% 26% 27% 16%
Total 2”no 100% 100% 100% 100%
Group Size nNX1Apn 771 1.73 1.73 1.68 1.70
FIT 'xnxv voia 95% 94% 96% 90%
Travel
Organization Organized Tour 2IRN 71'D 5% 6% 1% 10%
NUIoIN IR
Total 2”no 100% 100% 100% 100%
Christian "nxn 7% 10% 7% 14%
Jewish it 83% 85% 82% 76%
Agnostic/Atheist 3% 1% 2% 7%
Religion nT
Other 1nX 6% 1% 3% 3%
skip question n7xw AT 2% 0% 5% 1%
Total 2”no 100% 100% 100% 100%
Business D'poOV 10% 11% 3% 4%
Holiday wain 20% 9% 17% 17%
Religious/ pilgrimage nianx 10% 3% 3% 2%
Primary Touring& sightseeing 21'vI 1IN 3% 7% 5% 17%
Purpose nivn
AUpan e o - \
Visit friends and relatives 1pa 52% 64% 63% 51%
D'T'TI DN
Other 1NX 6% 6% 4% 9%
Total 2”nD 100% 100% 100% 100%
Time of Booking (days) n'n' nantan Tvin 70.9 84.1 61.7 70.9
First visit [Iwx1 P2 12% 15% 10% 21%
First/Return visit
YW P Return visit TN pa 88% 85% 90% 79%
Total 2”no 100% 100% 100% 100%
Average Past Visits*1av nipa1aon * 12.7 7.1 10.5 5.1
Friends/ relatives n'anp /nnan 40% 22% 44% 33%
Hostel n1aoan 0% 0% 1% 2%
Main Hotel, holiday village 192/|1"n 26% 549 29% 49%
Accommodation | @91
Ifoax aro Rented apartment mnw a'T 16% 14% 16% 12%
Second home 1w nna 17% 10% 10% 5%
Other 1NX 1% 1% 1% 0%
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London New York Paris Toronto
Total 2”no 100% 100% 100% 100%
Nights Spent ni” 10.5 10.3 9.6 11.1
Paid Overnights ni?wna ni? 3.5 5.9 4.6 6.2
Culture nian 23% 23% 11% 17%
Business meetings Nn'jpov nwnia 17% 15% 10% 10%
Baptise ('"nT 0pw) N7V 0% 0% 1% 0%
Conference nk¥1N 1% 5% 1% 0%
Daily guided tours i "1'0 39 12% 2% 20%
DTN
Desert tours 12Tn "I'0 2% 4% 1% 14%
Gastronomy n'niINLOA 28% 28% 42% 39%
Hiking in natural areas D'"21'0 11% 10% 9% 27%
vava
Medical treatment 'N191 219'0 2% 2% 1% 6%
Nightlife n'"2 "'n 6% 5% 10% 9%
ST Religious service nTnnw 39% 55% 37% 35%
niriwa *
Sea sports 'n' b1IAD 2% 4% 1% 1%
Sea, beach o' qIn 45% 36% 55% 57%
Shopping ninp 40% 42% 50% 50%
Spa or wellness X901 NIXM2 2% 2% 1% 5%
Standard Sports v1190 4% 2% 4% 0%
Visiting a museum [IN'TINA 12 20% 22% 15% 29%
Tours of historical sites 1Ipa 19% 38% 25% 44%
D"ILOD'N DINNA
None of the above %"2nn TNX 9N 5% 5% 6% 3%
Other 1NX 14% 7% 16% 7%
Total 2”nD 100% 100% 100% 100%
Recommend Israel (1-7) 8! v y'nn 6.7 6.8 6.7 6.9
Satisfaction from trip (1-5) upann jIx1n niviaw 4.4 4.6 4.2 4.6
Value for money (1-5) q0a% nnn 3.1 3.7 3.0 3.6
Wi-Fi (1-5) 34 3.7 3.6 34
Information (1-5) vT'n 3.6 4.0 3.8 34
Commercial Fairness (1-5) o"™nion niatan 3.3 3.7 3.3 34
Public Transport (1-5) n1a'x nIann 3.8 3.9 3.8 4.1
Cleanliness (1-5) [I'p1 3.4 3.6 3.3 3.1
Accessibility (1-5) niwmaa 3.9 4.0 3.9 3.7
Safety (1-5) iInva 4.1 4.4 4.3 4.4
Infrastructures (1-5) ni'nen 3.4 3.8 3.6 3.6

*N'Maivn 21 n7xw* Multiple choice question

'NDIIN DIP'aN 7710 X7 Excluding current trip
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Inbound Tourism Survey
Ministry of Tourism -
Application number: 11916

Preliminary Information

Fields marked with an asterisk (*) are required

Dear tourist,

The Ministry of Tourism is conducting a survey among tourists visiting Israel.

We would like to ask you several questions about your experience during your visit.
The survey is anonymous and will be used for statistical purposes only.

Thank you for your cooperation.

lam*

‘ Select v

Border point*®

O Natbg Terminal
1

® Natbg Terminal 3
Ramon Airport
Rabin Pass

Jordan River

O
O
O Allenby Pass
@)
O

Taba Pass

How many nights did you spend in
Israel ?7*

How many persons, including yourself, are included in this questionnaire ?
e

For office use

Reviewer Code *
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Inbound Tourism Survey

» il -
‘(ﬁj"( Ministry of Tourism =

Application number: 11914

o 2 3 4 5 &

Trip Details Bafare Trip Dring the Trip Exparsas Satisfaction Inbound Tourism
Survey

Trip Details

Fralde marked with an asterisk [*] are required

Please indicate the most positive experience during your stay in lsrael

0y/500

Please indicate what needs improvement to make your tour better

0¢500

Flight destination (for direct flights, specify the country of the final destination. For connection flights, specify the
first connection after Tel Aviv)*

[ Salect v

Flight company *

What is your nationality (the passport presented to the border control) 7*

& ]

What is your permanent country of residence 7*

= ]

Haow did you organisa your trip 7*

[ Salect ~

What is the primary purpose of your tour to Israel?*

(== ]

How many times in the past 10 years have you visited Israel (including this trip) 7*

[ )

Did you consider amy other destination before choosing lsraal?*

) Yes
DNu
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Inbound Tourism Survey
Ministry of Tourism -
Application number: THAS

° o ; . ; :

Trip Details Before Trip During the Trip Expenses Satisfaction Inbound Tourism
Survey

Before Trip

Fields marked with an asterisk [*) are required

Please indicate the main sources of information before arriving to Israel (you may choose more than one option) *

(e y

Sedeat from 1 ko & options

How many days prior to your tour did you purchase your flight 7*

Please indicate the main type of accommodation during your stay *
() Hotel, Kibbutz hotel, holiday village

) Hostel

':) Christian hospice

(") Rented apartment {Airbnb, couch surfing etc.)
'::) Vacation cabin in a rural area

'::) Second home

':) Friends or relatives

@] Other type of accommodation

How many nights did you spend in paid accommiodations (such as hotel, hostel, short term rental etc.) 7*

How did you purchase the different components of the tour in Israel prior to the
tour?

Flight *

Select b

Did you purchase any of the following services prior to your arrival in Israel ?

Transportation (car rental, bus/train tickets)*
) ves

'::) Mo

Tickets for attractions, visiting sites or cultural shows *
) Yes

'::) Mo

Guided tours*

'::) Yes

'::) Mo
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Inbound Tourism Survey

L L
Y';-’_'“X Ministry of Tourism -

Application number: 11916

o @ o . 5 s

Trip Details Before Trip During the Trip Expenses Satisfaction Inbound Tourism
Survey

During the Trip

Fields marked with an asterisk (*) are required

While in Israel did you travel to other countries ?*

O No

O Yes - Jordan

O Yes - Egypt

O Yes - Jordan and Egypt

O Yes- to other countries

Please choose from the following list up to three locations/cities in Israel in which you spent at least 2 overnights *

‘ Select v

Select from 1to 2 options

Please pick from the following list the activities in which you took part during your stay in Israel (you may choose
more than one activity) *

Select v

Select from 1to 20 options

¢ pack ‘
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... Inbound Tourism Survey
Ministry of Tourism -
Application number: TI&

@ @ @ o s s

Trip Details Before Trip During the Trip Expenses Satisfaction Inbound Tourism
Survey

Expenses

Fieelds marked with an asterisk (*) are required

Flights Expanses
Who paid for flights?*

Select -

[T 1 dort knaw the cost of flights

How much did you pay for flight tickets (for all persons in this questionnaine)
7

[ )

Please indicate the currency * Average flight cost per person $

= ] |

Accommodation Expenses

Who paid for accommodation?*

Select w

[T 1 darit know the cost of
accommodation

How much did you pay for your accommeodations (for all persons in this
questionnaira) 7*

[ ]

Please indicate the currency * Average accommodation cost per

person per night in paid
[ Select '] accommadation §

C )
Other Expenses

What was the total cost of your visit to lsrael (for all persons in this
questionnaire) not including flights costs 7*

[ )

Please indicate the currency * Average other costs per person $

= ] |

General

::| The total expenses in lsrael amount to 0.00 dollars (D.00 dollars per person), please confirm*

Please indicate your main means of payment while in Israel

() cash
() Credit card
() Smartphone app

() Other payment method

{ Back
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Inbound Tourism Survey
b Ministry of Tourism -
Application number: 11916

@ @ ) © ® e

Trip Details Before Trip During the Trip Expenses Satisfaction Inbound Tourism
Survey

Satisfaction

Fields marked with an asterisk (*) are required

What is your overall satisfaction from your trip?*

O Poor
O Fair
O Good
O Very good

O Excellent

How would you grade the overall value-for-money from your trip 7*

O Poor
O Fair
O Good
O Very good

O Excellent
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How would you grade your satisfaction from the following items

Availability of Wi-Fi*

O Poor
O Fair
O Good
O Very good
O Excellent
O Irrelevant

B Save ® Help and Information
Availability of relevant information*

O Poor
O Fair
O Good
O Very good
O Excellent

O Irrelevant

Commercial fairness *

O Poor
O Fair
O Good
O Very good
O Excellent

O Irrelevant

Availability of public transportation*

O Poor
O Fair
O Good
O Very good
O Excellent

O Irrelevant
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Cleanliness of public areas*

Poor

Fair

Good
Very good
Excellent

Irrelevant

O O O O O O

Accessibility of visitor sites*

Poor

Fair

Good
Very good

Excellent

O O O O O O

Irrelevant

Personal safety *

Poor

Fair
Good
Verv aood

B Save (® Help and Information
Excellent

©C O O 0O O O

Irrelevant

Quality and maintanance of public infrastructure (street lights, public toilets) *

O Poor
O Fair
O Good
O Very good
O Excellent

O Irrelevant
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Feedback on Israel

Would you recommend Israel as a tourism destination?*

(O 1-1will definitely not
recommend

O 2
@)
O
O's
O
O

7 - 1 will highly recommend

( Back
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Inbound Tourism Survey
N Ministry of Tourism -
Application number: 11916

Trip Details Before Trip During the Trip Expenses Satisfaction Inbound Tourism
Survey

Inbound Tourism Survey

Fields marked with an asterisk (*) are required

Please indicate the gender and the age of you and for each of your group members:

Group Members Details Minimize rows
Group Member 1 v
Your gender * Your age*

Select v ‘ ‘ Select v
Group Member 2 ~
Your gender* Your age*

Select v ‘ ‘ Select v

What is your religious affiliation ?
O Christian

O Jewish
Muslim
Hindu
Buddhist

Other religion

O O O O O

Other

Thank you very much for your cooperation. We wish you a pleasant and safe trip home

¢ pack
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